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ivation for dent's) local lunguige

1 C s >
Y , Teacher can give examples from the sockety, cultuee, state
vy

:
'

MY sngage students, we must reach out to them in ways that are

L and linguistically responsive and appropriate,
ihould frequently talk about the values, antifucts, religion,
i
M language of the students

BIAg these ways Teacher can make teaching leaming process
[Blfective for the students.

L Teaching through motivation and  cultural

N

only helpful for the teachers to teach, but it is also

MW Mudents to learn. By doing s¢ & teacher can achieve her

— - -
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AYODHYA

ARCHANA S. MUTHYE




$449 BC. The daughter of the most 3 erful king of the
Saptakoshi, epitome of poise, peace and harmaony, abandoned
due to.mere insecurities. Whom. the king considered unlucky,
and distanced from himself. We don’t know what would have
been a compulsion in the society at that time. Many customs
have been pave of vhe Indiar raditions for centaries, wh
continue to show their dominance even roday. The desire to
get Ayodhya’s love, affection what she served, remains in
er heart. The sacrifice of the forgotten princess of Ayodhya

still remains in folilore:.

m walnutpublication
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The Forgotten Princess of Ayodhya
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