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M.COM. (Fourth Semester) Examination, June-July: 2021 

lHkh ikWap ç'u gy djsaA lHkh ç'uksa ds vad leku gSaA  

A4 

Note : Attempt all the five questions. All questions carry equal marks. 

Write answers of each section in A4 size or Register's paper in separate sheets. 

No answer should exceed 500 words. 

(MARKETING GROUP) 

Section - A 

ADVERTISING AND SALES MANAGEMENT 

Paper-First

Max : 85                                 Min: 28 
 

foKkiu ls vki D;k le>rs gS\ bldh fo’ks"krk,sa ,oa çdkj crkb;sA 

 What do you understand by Advertising? Explain its characteristics and kinds.  
 

2. foKkiu ek/;e ls D;k rkRi;Z gS\ foKkiu ds orZeku fofHkUu ek/;e D;k gS\ çR;sd ds xq.k&nks"kksa dh foospuk 

dhft,A 

What is advertising media ? What are the deferent media of Advertising? Discuss each with merits and 

demerits.  
 

3. foKkiu ctV ls vki D;k le>rs gS\ ,d foKkiu ctV cukus dh dk;Zfof/k le>kb;sA 

 What do you understand by Advertising Budget? Give the procedure for preparing an Advertising Budget. 
 

4. oS;fDrd foØ; fdls dgrs gS\ blds ykHk o nks"k foLrr̀ :Ik ls le>kb;sA 

 What is personal selling? Explain in detail its merits and Demerits. 
 

5. foØ; çac/k ls D;k vk’k; gS\ bldh fo’ks"krkvksa dk mYys[k dhft,A 

 What is meant by Sales Management? State its characteristics.  

 

Section - B 

CONSUMER BEHAVIOUR 

Paper-Second

Max : 85                                 Min: 28 
 

miHkksDrk Ø; O;ogkj ds çeq[k ekWMyksa dk la{ksi esa o.kZu dhft,A 

 Describe in brief the main models of consumer buying behavior.  
 

2. laxBukRed O;ogkj dh ifjHkk"kk nhft;s rFkk blds çeq[k y{k.k crkb,A 

 Define organisational behavior and explain its main characteristics.  
 

3. euq"; dh vk/kkjHkwr vko’;drk D;k gksrh gS\ lgt vko’;drkvksa rFkk mikftZr vko’;drkvksa esa Hksn dhft,A 

 What are basic needs of people? Distinguish between normal and acquired needs.  
 

4. O;fDrRo ds fodkl dh voLFkkvksa dk o.kZu dhft;sA 

 Describe the stages of personality development. . 

5. xfr’khyrk dks çHkkfor djus okys dkjd D;k gS\ 

 What are the factors effecting mobility.  
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M.COM. (Fourth Semester) Examination, June-July: 2021 
 

lHkh ikWap ç'u gy djsaA lHkh ç'uksa ds vad leku gSaA  

A4 

Note : Attempt all the five questions. All questions carry equal marks. 

Write answers of each section in A4 size or Register's paper in separate sheets. 

No answer should exceed 500 words. 

 
Section – C 

 

RURAL & AGRICULTURAL MARKETING 

Paper-Third

Max : 85                                 Min: 28 
 

Hkkjr esa —f"k&O;olk; dh fofHkUu mHkjrh 'kk[kkvksa dh ppkZ dhft,A :jy ekdsZfVax ds lUnHkZ esa cktkj foHkktu 

dks le>kb;sA 

Discuss various Emerging Branches of Agri-business in India. Explain market segmentation in the context 

of rural marketing. 
 

2. —f"k foi.ku dks ifjHkkf"kr djsa vkSj blds nk;js dh O;k[;k djsaA —f"k foi.ku ds mís’; D;k gSa\ 

 Define Agricultural Marketing and explain its scope. What are the objectives of Agricultural Marketing?  
 

3. —f"k foi.ku ds lUnHkZ esa vxzsf"kr O;ogkj] fofu;e cktkj vkSj lÍk cktkj dks le>kb;sA 

 Explain forward dealing, exchange market and speculative market in the context of Agricultural Marking.  
 

4. Hkkjr esa fu;fer cktkj dh lajpuk dks le>kb;sA fu;fer cktkj ds ykHk] lhekvksa vkSj laxBuksa dks o.kZu djsaA 

Explain the structure of regular market in India. Describe the advantages, limitations and organizations of 

regular market.  
 

5. Hkkjr esa —f"k mRiknksa ds ifjogu ij ,d foLr̀r fVIi.kh fyf[k,A —f"k mRiknksa dh iSdsftax esa D;k pqukSfr;k¡ gS\ 

Write an elaborate note on transportation of agriculture products in India. What are the challenges in the 

packaging of agricultural products?  
 

Section - D 

INTERNATIONAL MARKETING 

Paper-Fourth

Max : 85                                 Min: 28 
 

vUrjkZ"Vªh; foi.ku ls vkidk D;k vfHkçk; gS\ vUrjkZ"Vªh; foi.ku dh ç—fr o {ks= dk foospu dhft,A 

What do you understand by International Marketing? Discuss the nature and scope of International 

Marketing. 
 

2. vUrjkZ"Vªh; foi.ku esa ewY; fu/kkZj.k dh çfØ;k le>kb;sA 

 Explain the process of price determination in International Marketing.  

3. vUrjkZ"Vªh; Hkqxrkuksa dh fofHkUu fof/k;ksa ij çdk’k Mkfy,A 

 Explain the different methods adopted for making International Payment.  
 

4. Hkkjr esa fu;kZr lk[k xkj.Vh fuxe ds dk;ksZ dh vkykspukRed leh{kk dhft,A 

 Critically examine the working of the Export Credit Guarantee Corporation of India. 

5. fons’kh O;kikj ds çi=hdj.k ij ,d laf{kIr fucU/k fyf[k,A 

 Write a short essay on documentation in foreign trade.   


