G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce

M. Com. - Il Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards

Internal Max. Marks : 15 Main Exam Max. Marks : 85

Min. Pass Marks : 05 Min. Pass Marks : 28
Class / ®&lT, Semester / 49X : M. COM./ T4, &19. — Il Semester
Subject Group / favg |8 : B — Compulsory / ifard
Title of Subject : 201 - Corporate Legal Framework
v &1 ive : forri faftre <=

Particular / fae=or

Unit-1 The Companies Act, 1956 (Relevant Provisions) : Definition, types of companies,
sold 1 Memorandum of association, Articles of association, Prospectus, Share capital

and Membership, Meetings and Resolutions, Company Management, Managerial
Remuneration, Winding up and dissolution of companies.
ARG ST ARfE9 (1956) (G gaem) « aR9wT, R & TR, e
AT 7R, UNE =i, UdaRoT, 3797 Goll Ud Ha<ddT, §91Y Ud TR, HrI1
U&e, EIH R UIRHE, Sl o aREA vd fdged |

Unit - 2 The Negotiable Instruments Act, 1881: Definition, Types of Negotiable Instruments,

TFE — 2 Negotiation Holder and holder in due course, Payment in due course; Endorsement and
Crossing of cheque; Presentation of negotiable instruments.

WP e R, 1881 — URWIYT, WIp= faodl & USR, WA ORG

IR FATARERD, JAMART YA : b B Db Td Yoihd, URehRI [deal o

TR |

Unit - 3 MRTP Act 1969 : Monopolistic trade practices; Restrictive trade practices; Unfair

THE — 3 trade practices.
Wﬁwaﬁa&mwwa@ﬁwweg UBIIHRIAD AR JIEN,

PINCIIRE IS YJeNR, 3] 2d IR 8K |

Unit - 4 The consumer protection Act, 1986 : salient features; Definition of Consumer, Right
s 4 of consumer; Grievance Redressal Machinery.

SPHITAT HRET0T SfRfAT, 1986 : fAfdre eqor, SuHTadT a1 gRMTYT, SUHTaT &
PR, Rrema fFarer d3 (@) |

Unit-5 Regulatory Environment for International Business : FEMA, WTO: Regulatory
framework of WTO, basic principles and its character, WTO provisions relating

to preferential treatment to developing countries; regional groupings, technical
standard, anti-dumping duties and other Non Tariff Barriers. Custom valuation

and dispute settlement, TRIP and TRIMS.

E - 5 WW%WWW ﬁé@ﬁ%ﬁmm&@fﬁﬁm(@@ faea
IR 164 (W.T.0) : fawg IR F7e @l e a1, smaRd figia 8iik
D U, favg AR W16 # [Aeraeiial <el & oy Jfed=iar Sl JagR &
Haell TRy | AT Yo Hedidhd AR fIaral &1 e, difge duar dael AR
AMfPR, (TRIPS) fafarT el amuR @ggR (TRIMS) |




Suggested Readings :
1. Singh, Avtar: Law Relating to Monopolies, Restrictive and Unfair Trade Practices, Eastern
Book Co., Lucknow.
The Companies Act, 1956
The Negotiable Instruments Act, 1881
SEBI Act, 1992, Nabhi Publication, Delhi.
Amarchand D, Government and Business, Tata McGraw Hill, New Delhi
Securities (Contract and Regulation) Act 1956
Jain Narang - Corporate Legal Framework
Rastogi U.S. and Shukla - Corporate Legal Framework

©NOoUAWN



G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
M. Com. - Il Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards

Internal Max. Marks : 15 Main Exam Max. Marks : 85
Min. Pass Marks : 05 Min. Pass Marks : 28
Class / ®&lT, Semester / 49X : M. COM./ T4, &19. — Il Semester
Subject Group / favg |8 : B — Compulsory / ifard
Title of Subject : 202 - Organizational Bahaviour
fawg o1 Nide : HISATHS HIER
Particular / faazor

Unit-1 Organization : Concept, Types and significance, Organization Goal and its
determinants. Organization Behaviour : Concept, Nature and Significance,
Organizational Behaviour models.

IS : IRIRV, YHR G Hecd, AISAIHD el Ud I9a (eIRe | oA
AR : AFURVIN, hlT 3R Hecd, HAMSAHD FIeR DA |

Unit - 2 Personality : Concept, Theories, Determinants and importance, Perception :
Concept, Process and Theories, Learning : Concept, Components, affecting
factors and theories.

e : srauRen = Rigia, Muke wd 78w | gfedor : sraeRoen ufshar
vq faf=1 Rigia | e : SraeRon, daa, TWIfdd &= dTel god 3R Rigid |

Unit - 3 Motivation : Meaning, types and important elements, Theories of Motivation,
Attitudes and Values : Concept, factors, significance and Theories

JTAUROT : 1o, TR, iR FAgwayol dw, AfRer & faf= Rigia | 909 &
qER : IJIYRVN, T<h, Heed IR A~ Rigid |

Unit - 4 Interpersonal Behaviour : Nature, Transactional Analysis, Concept of Group,
Theories of group formation, Group cohesiveness, Power and Authority.

RIgid, AAF F9E T 3R STEPR |

Unit-5 | Organizational Conflicts : Causes and suggestions. Developing sound
Organizational Climate, Management of Change, Concept and Process of
Organizational Development.

ST S AR : HROT 3R GIITa, TR WSS araraRyT &l fasm, gRad=
BT JdT, FITSATHD [IPTT B IITIROT 3R Ufhar |

Suggested Readings :

L.M. Prasad - Organizational Behavior
C.V. Gupta - Organizational Behavior

G.S. Sudha - Organizational Behavior

A w0 b oE

P.C. Jain - Organizational Behavior



5. Sareen Sandeep - Organizational Behavior

6. Icfai - Organizational Behavior

DRI AT IS — IS : f. AR, T, EM, TGIg
GES UL
1. W R, ®. A, a1



G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
M. Com. - Il Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards

Internal Max. Marks : 15 Main Exam Max. Marks : 85
Min. Pass Marks : 05 Min. Pass Marks : 28
Class / ®&lT, Semester / 99X : M. COM./ ©H, &19. — Il Semester
Subject Group / favg |8 : B — Compulsory / 3ifard
Title of Subject : 203 - Advanced Statistical Analysis
fawg &1 Mids : SR Gikegay fageiyor
Particular / faazor
Unit-1 | Theory of Probability - Probability Distributions, Binomial, Poisson and

Normal Distribution
uTRIedr & Rigid — wiRear faavor, fgue, us v 9= fadwor |

Unit- 2 | Theory of Sampling and Test of Significance
=Jreel & RIgid &R ArRiedr &1 o |
Unit - 3 | Analysis of Variance (including one way and two way classification), Chi-square
Test.
faaRor fageior (Uit iR TRt aeffexor & |re), &g aFf aRieqor |
Unit - 4 | Interpolation and Extrapolation. Association of Attributes.
TR TIH IRV, T[0T e |
Unit-5 | Regression Analysis, Statistical Decision Theory:- Decision under Risk and

Uncertainty, Decision Tree Analysis.

g faveror, g ot Rigia — SIRe iR aifffReadr @ Rerfa o
fAofa, fofar ger faweryon

Suggested Readings :
1. Shukla & Sahai - Advanced Statistical Analysis

Gupta C.B - Advanced Statistical Analysis

Gupta B.N. - Advanced Statistical Analysis

Pathak & Shashtri - Advanced Statistical Analysis
Singh U.N - Advanced Statistical Analysis

2
3
4. Elhance D.N - Advanced Statistical Analysis
5
6
7

Nagar K.N - Advanced Statistical Analysis
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Internal Max. Marks : 15 Main Exam Max. Marks : 85
Min. Pass Marks : 05 Min. Pass Marks : 28

Class / &, Semester / AAFR : M. COM./ TH. . — Il Semester

Subject Group / fawg wqg : B— Compulsory / sffeardt

Title of Subject : 204 - Functional Management

fvg =1 Mds : PrATHD JdE

Particular / faavor

Unit-1

Financial Management : Concept, Nature and Objectives, Functions of Financial
Manager, Financial Planning - Nature, Need and influencing factors, Characteristics of a
sound financial plan.

facig ey : sruRon, yafd vd Stw, iy wevs & i, ficia e — gaf
JMATTHAT 3R AT B dlel Tch, W fAwig IS & ofeqor |

Unit-2

Capitalization : Concept and Theories, Over and Under Capitalization, Capital
structure, Balanced Capital Structure, Trading on Equity, Leverage: Financial and
Operating leverage.

GOIROT © STARRON e fafder Ragra, o1fal 3R 31ed Yoiiervl, Yoil |R=AT, Fdferd goll
AT, FHAT TR AR, SRl (eflavs) : I vd uRare deel gedievor
(efrerT) |

Unit-3

Marketing Management : Concept Nature and Scope of marketing, Functions of
marketing management, Marketing mix. Advertising Management: Meaning Objectives,
functions and scope, Media of advertising, Selecting an advertising media Essential of a
good advertising copy, Meaning of Sales Promotion, Importance, limitations and
Methods of sales promotion.

fquur gy : fquoe @ sruRen, Ui &R &=, fauvH udy @ SR, fagoe s
fIsmos vey — Ieed, BRI SR &7, fJuoE & Aregd, U a9 A &1 g,
e fagiod ufar @t smavadan, fawma udad &1 8, Agw, WM iR fama yaad
&1 fafer |

Unit-4

Personnel Management : Concept, Functions, Scope and Importance, Signification of
Man-Power Planning, Sources of Recruitment, Characteristics of a Good Recruitment
Policy, Concept of Selection, Selection procedure, Importance of employee Training,
Methods of Training.

DD T D JTROM : JAURM, BT, &7 R AT, AMG wfdd Ao &1 A7,
Aol & A, 3] 9ol FIfd & &0 | Ta9 dl STaeIRON, I3+ Ufafd, dHamy ufdrero
BT Hgcd, UfRefor ol e |

Unit-5

Production Management : Concept, Importance, Scope and functions. Types of
production systems, Concept of production planning, objectives, elements and steps.
Procedure of production control, Process of New Product Development, Concept of
Product Diversification, Standardization, Simplification and Specialization.

SHETE YEY @ (RO, AEd &, IR B, IATEH UUITell & YHR | Scare Faror
D IRV, I2¥I  dcd 3R =RT, Icared =01 ufafy, 7a Scre e uf,
IATE Afaefimvor, THTIdRUT, ARETHRUT 3R ARIEIHROT B [FerRoT |




Suggested Readings :

1. Motihar M. - Functional Management
2. o, = FaR — fuer gy 7. @< I21 srred), Yore
3. OF, 9P, — BAHESD U§e, Ui U Soleldlg




