
 

G.S. College of Commerce & Economics (Autonomous) 

South Civil Lines, Jabalpur (M.P.) 

Department of Commerce 

M. Com. -  IV Semester Syllabus recommended by Board of Studies 

Session : 2020-21 Onwards 

Internal Max. Marks : 15                                  Main Exam  Max. Marks : 85 

      Min. Pass Marks : 05                             Min. Pass Marks : 28 
         

Class / d{kk Semester / lsesLVj % M. COM./  ,e- dkWe IV Semester            

Subject Group / fo"k; leqg % Marketing Group – D Optional / oSdfYid 

Title of Subject % 401 – Advertising and Sales  

                 Management 

fo"k; dk 'kh"kZd % foKkiu ,oa foØ; çca/k 

Particulars/fooj.k 
 

Unit - 1 Introduction : Concept, Scope, Objectives and Functions of advertising. Role of advertising 

in marketing mix and the advertising process. Legal, ethical and social aspect of advertising. 

ifjp; % foKkiu dh vo/kkj.kk] {ks=] mn~ns’; ,oa dk;Z] foKkiu esa foi.ku feJ.k ,oa foKkiu 

izfØ;k dh Hkwfedk] foKkiu ds uSfrd] fof/kd ,oa lkekftd igywA  

Unit - 2 Pre-launch Advertising Decision : Determination of target audience, Advertising media and 

their choice. Advertising measures, Layout of advertisement and advertising appeal, 

Advertising copy. 

foKkiu fu.kZ;u iwoZ izn’kZu % yf{kr Jksrk] xzkgdks dk fu/kkZj.k] foKkiu ek/;e ¼ehfM;k½ ,oa mudk 

p;u] foKkiu mik; foKkiu vihy ,oa foKkiu foU;kl] foKkiu izfr  

Unit - 3 Promotional Management : Advertising department, Role of advertising agencies and their 

selection, Advertising budget, Evaluation of Advertising effectiveness. 

izorZuh; izca/k % foKkiu foHkkx] foKkiu ,tsUlh dk ;ksxnku ,oa mldk p;u] foKkiu ctV] 

foKkiu dh izHkko’khyrk dk ewY;kaduA  

Unit - 4 Personal Selling : Meaning and Importance of personal selling,-Difference between personal 

selling, Advertising and sales promotion. Methods and procedure of personal selling. 

oS;fDrd foØ; % oS;fDrd foØ; dk vFkZ ,oa egRo] oS;fDrd foØ;] foKkiu ,oa foØ; izorZu esa 

vUrj] oS;fDrd foØ; dh fof/k;ka vkSj izfØ;kA 

Unit - 5 Sales Management : Concept of sales management, Objectives and Functions of sales 

managements. Sales organization, Management of sales force and Sales force objectives, 

Sales force recruitment, selection, training, compensation and evaluation. 

foØ; izcU/k % foØ; izcU/k dh vo/kkj.k mn~ns’; ,oa dk;Z] foØ; laxBu] foØ; 'kfD;ksa dk izc a/k 

,oa foØ; 'kfDr ds mn~ns’;] foØ; 'kfDr;ksa dh HkrhZ] p;u] izf’k{k.k] {kfriwfrZ ,oa ewY;kaduA  
 

Suggested Readings: 
1. Philip Kotler – Marketing Management 

2. Sontaka – Marketing Management 

3. P.C. Tripathi – Marketing Management 

4. Bhadad & Porwal – Marketing Management 

5. tSu ftusUnz dqekj & foi.ku ds fl)kUr e-iz- fgUnh xzUFk vdkneh] Hkksiky 
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Internal Max. Marks : 15                                  Main Exam  Max. Marks : 85 

      Min. Pass Marks : 05                             Min. Pass Marks : 28 
         

Class / d{kk Semester / lsesLVj % M. COM./  ,e- dkWe IV Semester            

Subject Group / fo"k; leqg % Marketing Group – D Optional / oSdfYid 

Title of Subject % 402 – Consumer Behaviour 

fo"k; dk 'kh"kZd % miHkksDrk O;ogkj 

Particulars/fooj.k 
 

Unit - 

1 

Introduction : Meaning and Significance of consumer behaviour, Determinants of 

consumer behaviour, Consumer behaviour Vs. buyers behaviour, Consumer buying 

process and consumer movement in India.  

ifjp; % miHkksDrk O;ogkj dk vFkZ ,oa egRo] miHkksDrk O;ogkj ds fu/kkZjd rRo] miHkksDrk 

O;ogkj cuke Øsrk O;ogkj] miHkksDrk dh Ø; i)fr ,oa Hkkjr esa miHkksDrk vkUnksyuA  

Unit - 

2 

Organisational Buying Behaviour and Consumer Research : Characteristics and 

Process of organizational buying behaviour Determinants of organizational buying 

behaviour. History of consumer research and Consumer research process.  

Øsrk dk laxBukRed O;ogkj ,oa miHkksDrk vuqlU/kku % fo’ks"krk,a ,oa laxBukRed Ø; 

O;ogkj dh izfØ;k] lsxBkUred O;ogkj ds fu/kkZjd rRo] miHkksDrk vuqlU/kku dk bfrgkl 

,oa miHkksDrk vuqla/kku dh izfØ;kA  

Unit - 

3 

Consumer Needs and Motivations : Meaning of motivation, Needs and Goals, 

Dynamic nature of consumer motivation, Types and systems of consumer needs, 

measurement of motives and Development of motivational research. 

miHksDrk dh vko’;drk ,oa vfHkizsj.k % vfHkizsj.kk dk vFkZ] vko’;drk ,oa y{;] miHkksDrk 

vfHkizsj.k dh xfr’khyrk ,oa LoHkkoA miHkksDrk dh vko’;drkvksa ds izdkj ,oa i)fr;ka] 

vfHkizsj.kkvksa ds mik; ,oa vfHkizsj.k vuqla/kku dk fodklA   

Unit - 

4 

Personality & Consumer Behaviour : Concept of personality, theories of personality, 

Personality and understanding, consumer diversity, Self and self-images 

miHkksDrk O;fDrRo ,oa O;ogkj % O;fDrRo dh vo/kkj.kk] O;fDrRo ds fl)kUr] O;fDrRo vkSj 

le>] miHkksDrk fofo/krk] Lo;a vkSj Lo;a dk izfrfcEcA 

Unit - 

5 

Social Class and Consumer Behaviour : Meaning of social class, Measurement of 

social class, Lifestyle profiles of the social class, Social-class mobility, Affluent and 

Non-affluent consumer, Selected consumers behaviour, applications of social class. 

Lkkekftd oxZ ,oa miHkksDrk O;ogkj % lkekftd oxZ dk vFkZ] lkekftd oxZ ekiu] lkekftd 

oxksZ dh thou 'kkSyh dk Lo:i] lkekftd oxZ dh xfr’khyrk] le`) ,oa xSj le`) miHkksDrk] 

miHkksDrkvksa ds pqus gq;s oxZ esa O;kogkfjd vuqiz;ksx  
 

   Suggested Readings: 
1. Philip Kotler – Marketing Management 

2. Jain, Jinendrakumar - Marketing Management 
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Class / d{kk Semester / lsesLVj % M. COM./  ,e- dkWe IV Semester            

Subject Group / fo"k; leqg % Marketing Group – D Optional / oSdfYid 

Title of Subject % 403 – Rural & Agricultural Marketing 

fo"k; dk 'kh"kZd % xzkeh.k ,oa —f"k foi.ku 

Particulars/fooj.k 
 

Unit - 1 

Rural Marketing: Position of Indian rural marketing and Approach to rural markets of India, 

Rural consumer and demand dimensions and Market segmentations, Channels of distribution 

and physical distribution Product management, Marketing communication and sales force tasks. 
xzkeh.k foi.ku ¼cktkj½% Hkkjrh; xzkeh.k foi.ku dh fLFkfr ,oa Hkkjr ds xzkeh.k cktkjksa ds izfr nf̀"Vdks.k] xzkeh.k 

miHkksDrk vkSj ekax ds vk;ke ,oa cktkj foHkfDrdj.k] forj.k okfgdk,¡ vkSj HkkSfrd forj.k mRikn izca/k] foi.ku lapkj 

vkSj foØ; 'kfDr ?kVdA  

Unit - 2 

Agricultural Marketing: Concept, Nature, Scope and Subject matter, Classification of 

agricultural products and their difference with manufactured goods. Agriculture market: 

Meaning, Components, Dimensions and Classification. Market structure: Dynamics of market 

structure, Components of market, structure and Market forces. 
—f"k foi.ku & vo/kkj.kk] iz—fr] {ks= vkSj fo"k; lkexzh] —f"k mU;knks dk oxhZdj.k vkSj mudk fufeZr eky ls vUrj] —

f"k cktkj&vFkZ ?kVd vk;ke vkSj oxhZdj.kA  

cktkj lajpuk & cktkj lajpuk dh fØ;k’khyrk cktkj ds ?kVd] cktkj lajpuk dh 'kfDr;kWA  

Unit - 3 

Market Management and Channel Strategy : Modern marketing management and agricultural 

products, Structured organized markets-commodity exchange and produce exchange, Cash 

market, Forward dealing, Exchange market, Speculative market, Channels of distribution for 

consumer goods, Agricultural consumer goods and Agricultural raw materials. 
Ckktkj izca/k ,oa okfgdk O;wg jpuk % vk/kqfud foi.ku izca/k vkSj —f"k mRikn] lajpukRed laxfBr cktkj oLrqfofue; 

vkSj mRikn fofue; udn cktkj vxzsf"kr O;ogkj fofue; cktkj] lV~Vk cktkj miHkksDrk eky ds fy, forj.k ofgdk, 

—"kdh; miHkksDrk eky —f"kdh; dPpk eky  

Unit - 4 

Rural Market in India : Regulated market, Genesis of regulated market in India, Limitations in 

present marketing regulation, Advantages and Limitations of regulated market, Organization of 

regulated market, Future of regulated and regulated markets in India. 
Hkkjr esa xzkeh.k cktkj % Ckktkjksa dk fu;eu & fu;fer cktkj Hkkjr esa fu;fer cktkjks dh lajpuk] orZeku foi.ku 

fu;eu lhek,a] fu;fer cktkj ds ykHk vkSj lhek,a fu;afer cktkjks dk laxBu Hkkjr esa fu;fer cktkjksa dk Hkfo";  

Unit - 5 

Marketing of Farm Products : Packaging - Packing and Packaging, Packing material. 

Transportation Advantages, Means of transport and Transportation cost. Grading and 

Standardization - Meaning, Type, Criteria, Labeling and specification, storage, Warehousing, 

Processing and Selling. 
—f"k mRiknks dk foi.ku % laos"Bu&laos"Bu vkSj iSfdax] lsos"Bu] lkexzh] —f"k mRikn foi.ku ;krk;kr ykHk] ;krk;kr ds 

ek/;e vkSj ;krk;kr ykxrA Js.kh;k¡@xzsfMax ,oa izekihdj.k & vFkZ] izdkj] dlkSVh] yscfyx ,oa fof’k"Vhdj.k] laxzg.k 

izfØ;.k vkSj fcØ;A  

Suggested Readings: 
1. Marketing Management – Sontaka  

2. Marketing Management – R.L. Vashney  

3. Marketing Management – Bhadada & Porwal 

4. Marketing Management – Jain J.K.  
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Class / d{kk Semester / lsesLVj % M. COM./  ,e- dkWe IV Semester            

Subject Group / fo"k; leqg % Marketing Group – D Optional / oSdfYid 

Title of Subject % 404 – International Marketing  

fo"k; dk 'kh"kZd % vUrkZjk"Vªh; foi.ku 

Particulars/fooj.k 
 

Unit - 1 

International Marketing : Meaning, Scope, Nature and Significance. International 

Marketing Environment - Internal and External Environment, International Market, 

Orientation, Identification and Selection of foreign market, Functions and qualities of an 

Export Manager. 

varjkZ"Vªh; foi.ku % vFkZ {ks=] iz—fr] egRo varjk"Vªh; cktkj okrkoj.k & vkarfjd ,oa ckg; 

okrkoj.kA varjk"Vªh; cktkj] fons’kh cktkj ds p;u vkSj ifjp;] vfHkeq[khdj.kA ,d fu;kZr 

izca/kd ds xq.k vkSj dk;ZA  

Unit - 2 

Export Organization : Meaning, affecting factors and types, Overseas Product 

Development: It's concept and methods, pricing and its factors, Methods, of Pricing, 

Price quotation. 

fu;kZr laxBu % vFkZ] izHkkfor djus okys ?kVd vkSj izdkj] leqnzikjh; mRikn fodkl % bldh 

vo/kkj.kk ,oa fof/k;k¡A ewY; fu/kkZj.k vkSj blds ?kVdA eqY; fu/kkZj.k dh fof/k;ka] ewY; fufonkA  

Unit - 3 

Direct Trading and Indirect Trading : Meaning and Methods, Methods of Payment in 

international Marketing. 

izR;{k O;kikj vkSj vizR;{k O;kikj % vFkZ vkSj fof/k;ka] varjkZ"Vªh; cktkj esa Hkqxrku dh 

i)fr;kaA  

Unit - 4 

Export Credit : Meaning, Nature, Influencing factors and significance, Methods of 

Export Credit, Export Credit and Finance in India. Risk in Export Trade, Role of the 

Export Credit Guarantee Corporation of India Limited, The Export-Import Bank of 

India. 

fu;kZr lk[k % vFkZ iz—fr egRo vkSj izHkkfor] djus okys ?kVd fu;kZr lk[k dh fof/k;kaA Hkkjr 

esa fu;kZr lk[k vkSj foRrA fu;kZr O;kikj esa tksf[keA fu;kZr lk[k xkjUVh dkjiksjs’ku dh 

Hkwfedk Hkkjr dk vk;kr fu;kZr cSadA  

Unit - 5 

Export and Import Procedure : Documentation in foreign trade, Bilateral and 

Multilateral Trade Agreements, Its meaning, objective, types and significance, SAARC, 

Role of WTO in Foreign Trade. 

fu;kZr vk;kr izfof/k % fons’kh O;kikj esa izi=hdj.k] f}i{kh; ,oa cgqi{kh; O;kikj le>ksrs & 

vFkZ] mn~ns’;] izdkj] vkSj egRoA lkmFk ,f’k;k ,lksf’k,’ku vkWQ jhtuy dksvkiksjs’ku ¼lkdZ½] 

fons’kh O;kikj esa fo’o O;kikj laxBu dh HkwfedkA  
 

  Suggested Readings: 
1. International Marketing – V.S. Rathore 
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                                            Main Exam  Max. Marks : 100 

                                                 Min. Pass Marks : 40 
         

Class / d{kk Semester / lsesLVj % M. COM./  ,e- dkWe IV Semester            

Subject Group / fo"k; leqg          % Marketing Group – D Compulsory / vfuok;Z 
 

Title of Subject % 405 -  Employment Oriented Project Worked 

fo"k; dk 'kh"kZd % ifj;kstuk jkstxkj ewyd ifj;kstuk dk; 

 

 
 

mPPk f’k{kk foHkkx }kjk fn;s x;s funsZ’kkuqlkj ifj;kstuk dk;Z fo|kfFkZ;ksa dks iw.kZ djuk gSA  

Students have to complete their project work as per instructions given by the Department of 

Higher     Education. 
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Class / d{kk Semester / lsesLVj % M. COM./  ,e- dkWe IV Semester            

Subject Group / fo"k; leqg % Taxation Group – G Optional / oSdfYid 

Title of Subject % 701 – Direct Tax in India  

fo"k; dk 'kh"kZd % Hkkjr esa çR;{k dj 

Particulars/fooj.k 
 

Unit - 1 

Basic concepts and Definitions, Residential status and tax incidence. Exempted Income, 

Deemed Income, Clubbing of Income, Deductions under Section-80. 

vk/kkjHkwr vo/kkj.kk, ,oa ifjHkk"kk,a] fuokl LFkku ,oa dj nkf;Ro] djeqDr vk;] ekuh gqbZ vk;] 

vk; dk feyku] /kkjk 80 dh dVkSfr;kWA 

Unit - 2 
Computation of Tax Liabilities of Individual . Taxation on Agriculture Income. 

O;fDr ds dj nkf;Ro dh x.kuk] —f"k vk; ij djkjksi.k  

Unit - 3 
Assessment of Tax and Return of Income Tax, Types of Assessment. 

Dj fu/kkZj.k ,oa vk; dj dh fooj.kh] dj fu/kkZj.k ds izdkj  

Unit - 4 

Advance payment of tax, Tad Deduction at Source, Penalties and Prosecution, Refund of 

excess payment. 

dj dk vfxze Hkqxrku] mnxe LFkku ij dj dh dVkSrh] vFkZn.M ,oa vfHk;ksxA vf/kd Hkqxrku 

dh okfilhA 

Unit - 5 
Income Tax Authorities, Appeal and Revisions, Settlement of cases. 

vk;dj inkf/kdkjh] vihy ,oa iqufoZpkj izdj.kksa dk fuiVkjkA  

  Suggested Readings: 
1. Income Tax - Gupta & Ahuja   2. Income Tax - V.K. Singhania 

    3.Income Tax - R.K. Jain             4. Income Tax - S.C. Jain 
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Class / d{kk Semester / lsesLVj % M. COM./  ,e- dkWe IV Semester            

Subject Group / fo"k; leqg % Taxation Group – G Optional / oSdfYid 

Title of Subject % 702 – Business Taxation  

fo"k; dk 'kh"kZd % O;kolkf;d djk/kku 

Particulars/fooj.k 
 

Unit - 1 

Computation of Income from Business and Profession, Assessment of Hindu Undivided 

Family (H.U.F.) including tax liabilities.  

O;olk; ,oa is’ks ls vk; dh x.kuk] fgUnq vfoHkkftr ifjokj dk djfu/kkZj.k dj nkf;Ro lfgr]  

Unit - 2 
Assessment of firm and Association of Person. computation of Tax Liabilities. 

QeZ ,oa O;fDr;ksa ds lewg dk djfu/kkZj.k] dj nkf;Ro dh x.kuk]  

Unit - 3 
Assessment of Companies, including tax computation 

dj dh x.kuk lfgr dEifu;ks dk dj fu/kkZj.k  

Unit - 4 

Assessment of Co-operative society, Charitable and other Trust including tax calculation 

Lkgdkjh lfefr;ksa dk dj fu/kkZj.k] iq.;kFkZ ,oa vU; izU;klks dk dj fu/kkZj.k dj dh x.kuk 

lfgr  

Unit - 5 
Double Taxation Relief, Assessment of Non-Residents 

nksgjs djkjksi.k dh NwV] vfuokfl;ks dk dj fu/kkZj.k  

 

Suggested Readings: 
1. Income Tax - Gupta & Ahuja  

2. Income Tax - V.K. Singhania 

3. Income Tax - R.K. Jain 

4. Income Tax - S.C. Jain 
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Class / d{kk Semester / lsesLVj % M. COM./  ,e- dkWe IV Semester            

Subject Group / fo"k; leqg % Taxation Group – G Optional / oSdfYid 

Title of Subject % 703 – Indirect Tax  

fo"k; dk 'kh"kZd % vçR;{k dj 

 

Particulars/fooj.k 
 

Unit - 1 

  

 bdkbZ &1         

Concepts of Indirect Taxes, Basic conditions of Excise liability, Concept of goods, 

Excisable goods, Manufacture, Manufacturer. Principles of Classification.  

vizR;{k dj dh vo/kkj.kk] mRikn 'kqYd dh vk/kkjHkwr 'krsZ] eky dh vo/kkj.kk] mRikn 'kqYd ;ksX; eky] 

mRiknu] mRiknd] oxhZdj.k dk fl)karA 

Unit - 2 

 

bdkbZ &2 

Valuation of Excisable goods, Definition of assessable value, Inclusion and exclusion 

from assessable value, Concept of CENVAT (CENtral Value Added Tax). 

mRikn 'kqYd ;ksX; eky] dj ;ksX; ewY; dh ifjHkk"kk] dj ;ksX; ewY; esa 'kkfey ensa ,oa NwVsA lsuosV  

¼ CENVAT ½ dh vo/kkj.kk ¼dsUnzh; ewY; of/kZr dj½ A 

Unit - 3 

   

bdkbZ &3          

Administrative set-up of central excise, registration of factory, declaration of goods 

manufactured, Storage, Accounting and clearance of goods from factory. 

dsUnzh; mRikn 'kqYd dk iz’kkldh; <kWapk] dkj[kkus dk iath;u] mRikn eky dh ?kks"k.kk] HkaMkj.k] dkj[kkus 

ds eky dk ys[kkadu ,oa fuLrkj.kA 

Unit - 4 

         

 

bdkbZ &4   

Nature of customs duty, Types of customs duties, valuation for customs, duty, 

inclusion and exclusion, valuation under customs act, Procedures for import and 

export under Custom Duty. 

lhek 'kqYd dh izd̀fr] lhek 'kqYd dk izdkj] ewY;kadu] 'kkfey ensa ,oa NqVs] lhek 'kqYd ds 

vUrxZr ewY;kadu] lhek 'kqYd ds vUrxZr vk;kr ,oa fu;kZr dh dk;Zfof/kA 

Unit - 5 

 

bdkbZ &5  

Export incentives, Duty drawback, Powers of customs officers, penalties, onfiscation 

of goods. 
 

fu;kZr izksRlkgu] lhek 'kqYd dh dfe;k¡] lhek 'kqYd vf/kdkfj;ksa dh 'kfDr;k¡] 'kkfLrA 

Suggested Readings: 

1. Indirect Tax - V.S. Datey  

2. Indirect Tax - Sakhlecha 
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Class / d{kk Semester / lsesLVj % M. COM./  ,e- dkWe IV Semester            

Subject Group / fo"k; leqg % Taxation Group – G Optional / oSdfYid 

Title of Subject % 704 – Sales & Service Tax  

fo"k; dk 'kh"kZd % foØ; ,oa lsokdj 

 

Particulars/fooj.k 
 

Unit - 1 

Central Sales Tax : Background, basic Definitions, Interstate sale, Persons liable to 

pay CST, calculation of Sales, Turnover and CST, Examples and restrictions on CST, 

Registration under CST. 

dsUnzh; foØ; dj % ì"B Hkwfe] ewyHkwr ifjHkk"kk,a vUrjkZT;h; fcØh] dsUnzh; fcØh dj ds 

Hkqxrku gsrq mRrjnk;h O;fDr] foØ; dj dh x.uk] dsUnzh; foØ; dj vkoZr] dsUnzh; foØ; 

dj ij izfrca/k] dsUnzh; foØ; dj ds v/khu iath;uA  

Unit - 2 

Madhya Pradash (M.P.) Value Added Tax (VAT) : Introduction, Tax free goods, 

Registration of Dea1ers. Computation of Taxable Turnover, Assessment, Procedure and 

other provisions related with VAT. 

e/; izns’k ewY; of/kZr dj % ifjp;] djeqDr eky] fcØsrk dk iath;u] dj ;ksX; vkorZ dh 

x.kuk] dj fu/kkZj.k izfØ;k ,oa oSV lEcU/kh vU; izko/kkuA  

Unit - 3 

Payment and Recovery of VAT : Payment and Recovery of VAT Input Tax Rebate, 

Authorities, Power and Duties, appeal and revision. 

osV dk Hkqxrku ,oa olwyh % osV dk Hkqxrku ,oa olwyh vkxr dj NwVsa] ewY; of/kZr dj 

vf/kdkjh & vf/kdkj ,oa drZO; vihy ,oa iqufoZpkjA  

Unit - 4 

Wealth Tax : Basic concept, definitions, Incidence of tax, Exempted wealth, deemed 

wealth, Valuation of assets. Computation of Net wealth and wealth tax, Assessment 

procedures, Penalties and prosecution, Appeal and revision. 

/ku dj % vk/kkjHkwr vo/kkj.kk,a] ifjHkk"kk,a] djkikr] djeqDr /ku] ekuk x;k /ku] lEifRr;ksa dk 

ewY;kadu] 'kq) /ku ,oa /ku dj dh x.kuk] dj fu/kkZj.k izfØ;k] vFkZn.M ,oa ltk,] vihy ,oa 

iqufoZpkjA  

Unit - 5 

Service Tax : Concept, Objectives, Features, Scope of Service Tax, Application and 

Computation of Service Tax, other provision related with Service Tax. 

Lksokdj % vo/kkj.kk] mn~ns’;] y{k.k] dj;ksX; lsokvksa dk {ks=] lsokdj dh x.kuk ,oa vuqiz;ksx] 

lsokdj ls lEcfU/kr vU; izko/kkuA 

 

Suggested Readings: 
1. VAT  - Sakhlecha 

2. Wealth Tax - H.C. Mehrotra 

3. Service Tax - Holani Ravi 
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