G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
M. Com. - IV Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards

Internal Max. Marks : 15 Main Exam Max. Marks : 85
Min. Pass Marks : 05 Min. Pass Marks : 28
Class / &&m Semester / 9a%x : M. COM./ 4. =f9 IV Semester
Subject Group / fava \qz : Marketing Group — D Optional / d&feus
Title of Subject : 401 - Advertising and Sales
Management
v &1 fis : fasmo o Ry uey

Particulars/faazor

Unit-1

Introduction : Concept, Scope, Objectives and Functions of advertising. Role of advertising
in marketing mix and the advertising process. Legal ethical and social aspect of advertising.

IREd : fASUe @1 auRvn, &4, Sgewd Ud di, fasoe # fuve st wd fasmua
ufshdr &1 qAd1, [asmua & A, Qe vd dmifiore ugd |

Unit-2

Pre-launch Advertising Decision : Determination of target audience, Advertising media and
their choice. Advertising measures, Layout of advertisement and advertising appeal,
Advertising copy.

fasiras Aol qd g<ei= @ @fea sian, urser &1 MR, Amos A ($ifsan) vd S
=+, fa=u Surg fasmu= ordlel ud fasiros o=, fasios ufa

Unit -3

Promotional Management : Advertising department, Role of advertising agencies and their
selection, Advertlsmg budget, Evaluatlon of Advertlsmg effectiveness.

Yo v&Y : fAsmue foumr, fasiod ToiRdl @1 IRTe Ud SEdT e, fAsue 9eie,
fISU &1 gHTaeieIdT &1 Jedldh |

Unit - 4

Personal Selling : Meaning and Importance of personal selling,-Difference between personal
selling, Advertising and sales promotion. Methods and procedure of personal selling.

faspg : cufaas Ay &1 a1f Ud wew, dafdas fasma, fagma wd fasa gad= #
IR, dafdad fama @ fafdat ik ufehar |

Unit-5

Sales Management : Concept of sales management, Objectives and Functions of sales
managements. Sales organization, Management of sales force and Sales force objectives,
Sales force recruitment, selection, training, compensation and evaluation.

fasha ge= : g U= @1 AURY IqeeT Ud di, fdemg ded, fama wfddl &1 gay
vd faspar o @ Sqaed, fima afegar @ wdf, a2, gfreror, erfergfcl va Hexrien |

Suggested Readings:

g > w e

Philip Kotler — Marketing Management
Sontaka — Marketing Management

P.C. Tripathi — Marketing Management
Bhadad & Porwal — Marketing Management

. S s gaR — fJuoe & Rigra 7.9, = 771 spred), wiard




G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
M. Com. - IV Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards

Internal Max. Marks : 15 Main Exam Max. Marks : 85
Min. Pass Marks : 05 Min. Pass Marks : 28
Class / @ar Semester / ¥R : M. COM./ wa. &9 IV Semester
Subject Group / fava \qz : Marketing Group — D Optional / d&feus
Title of Subject : 402 - Consumer Behaviour
favg &1 Nw : STHIRT AIZR
Particulars/faazor
Introduction : Meaning and Significance of consumer behaviour, Determinants of
i consumer behaviour, Consumer behaviour Vs. buyers behaviour, Consumer buying
;Jn't " | process and consumer movement in India.
IR : YT FIER BT 3 Ud Agd, I Jde8R & MRS dcd, YA
FAER g9 Ddl FIER, STHIGIT B HT gl Ud IR H SuHIadl 3<le |
Organisational Buying Behaviour and Consumer Research : Characteristics and
Process of organizational buying behaviour Determinants of organizational buying
Unit- | behaviour. History of consumer research and Consumer research process.
2 AT BT WISATHS AIER VG SYHIGT ST : fARIVdTd vd e &
FAER DI UlhdT, WITSHD FIeR & MgRD Tcd, SR ATAE Bl S8
Td IUHIGT JITHIT DI UlehaT |
Consumer Needs and Motivations : Meaning of motivation, Needs and Goals,
Dynamic nature of consumer motivation, Types and systems of consumer needs,
Unit- | measurement of motives and Development of motivational research.
3 ST P ATTIDHAT Td AR : AU BT 31ef, MAThdT Ud e, STYHTHT
JIFAURYT @I Tfrefieldr Td wTd | STHIT & MATIHARN & YHR Ud TgiadT,
JIFAURTTISIT & IUTT TG STAURYT HTT BT (b1 |
Personality & Consumer Behaviour : Concept of personality, theories of personality,
Unit - | Personality and understanding, consumer diversity, Self and self-images
4 ST AfFad T4 FGeR : Afdaed &1 AIURN, Aafdaed & Rig, Afdda iR
!, o fafderdr, a9 iR wad &1 ufafes |
Social Class and Consumer Behaviour : Meaning of social class, Measurement of
social class, Lifestyle profiles of the social class, Social-class mobility, Affluent and
Unit- | Non-affluent consumer, Selected consumers behaviour, applications of social class.
5 TS T T4 SUAIGAT FGER : AETSTh it o1 31ef, FHIfoTed aif J19+, FTAToTd
AT BT S lell BT W@y, AHINTS G B TR, 96 Td IR g SuHIa,
JUNIEITSH @ g 8 I H ATIeING STUIN

Suggested Readings:
1. Philip Kotler — Marketing Management

2. Jain, Jinendrakumar - Marketing Management




G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
M. Com. - IV Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards

Internal Max. Marks : 15 Main Exam Max. Marks : 85
Min. Pass Marks : 05 Min. Pass Marks : 28

Class / &&m Semester / 99w : M. COM./ 4. =f9 IV Semester

Subject Group / fava \qz : Marketing Group — D Optional / d&feus
Title of Subject : 403 - Rural & Agricultural Marketing
v o1 Ms : IHIoT g9 Y fagor

Particulars/faazor

Unit-1

Rural Marketing: Position of Indian rural marketing and Approach to rural markets of India,
Rural consumer and demand dimensions and Market segmentations, Channels of distribution
and physical distribution Product management, Marketing communication and sales force tasks.
I fIUoE (RIR): 9RA™ IR0 fAqoE @ Refd g wRd @ IR iRl & Ufd gfesdion, amior
SYATGT R AT & A Ud qroiR fafaaaser, faarer aiffeid eik wifas fadver Sarg wey, fuoe dur
IR fagma ofdd o |

Unit - 2

Agricultural Marketing: Concept, Nature, Scope and Subject matter, Classification of
agricultural products and their difference with manufactured goods. Agriculture market:
Meaning, Components, Dimensions and Classification. Market structure: Dynamics of market

structure, Components of market, structure and Market forces.

PV fIUOM — IFEERO, TP, &7 AR v AFeh, SN IET 1 A1 IR I9HT [T 71T 4 3=R, &
Y IoTR—31f Ted MM 3R IETHRT |

IR GRAT — IIoTR GREAT B hareiicial IR & g, IIoTR XA &1 i |

Unit - 3

Market Management and Channel Strategy : Modern marketing management and agricultural
products, Structured organized markets-commodity exchange and produce exchange, Cash
market, Forward dealing, Exchange market, Speculative market, Channels of distribution for
consumer goods, Agricultural consumer goods and Agricultural raw materials.

IOIR Y& Td qfedT g X : MYd AU gde 3R Y Iars, Seaas |fed IR

IR Iare fafma F@e IR SRt @aeR fafvyg 9INIR, ¥eer IR SuyHiadT ATa & forg faavor afgemg
PYGRI ITFIEIT AT HUDII Hedl AT

Unit-4

Rural Market in India : Regulated market, Genesis of regulated market in India, Limitations in
present marketing regulation, Advantages and Limitations of regulated market, Organization of

regulated market, Future of regulated and regulated markets in India.
qRT A IO 9IOIR : ORI & A — FRfdd 9o 9Ra § g R @ d)esn, a9 faaes

Unit-5

Marketing of Farm Products : Packaging - Packing and Packaging, Packing material.
Transportation Advantages, Means of transport and Transportation cost. Grading and
Standardization - Meaning, Type, Criteria, Labeling and specification, storage, Warehousing,
Processing and Selling.

PN IART FT [JuoM : AIsT—wae iR U, o, I, S I Ao e o™, Jard &
ArH AR ATArETd AT | SR /AT gl gk — 1ed, UBR, HAle], ofdferT ud faRrdewor, dge
TfhaoT iR 953 |

Suggested Readings:
1. Marketing Management — Sontaka
2. Marketing Management — R.L. Vashney
3. Marketing Management — Bhadada & Porwal
4. Marketing Management — Jain J.K.




G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
M. Com. - IV Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards

Internal Max. Marks : 15 Main Exam Max. Marks : 85
Min. Pass Marks : 05 Min. Pass Marks : 28

Class / &&m Semester / 9a%x : M. COM./ 4. =f9 IV Semester

Subject Group / fava \qz : Marketing Group — D Optional / d&feus

Title of Subject : 404 - International Marketing

fawa &1 fifs : ARSI fagor

Particulars/fagor

Unit-1

International Marketing : Meaning, Scope, Nature and Significance. International
Marketing Environment - Internal and External Environment, International Market,
Orientation, Identification and Selection of foreign market, Functions and qualities of an
Export Manager.
JITRTSE fauor : 21ef &, Ui, Aecd SIARTEI JIoTR adTaRy — JMAR® Yd a8y
IIATERYT | ARSI IOIR, [l iR & =g+ 3R gRerd, srgedieror| v faia
gded & 0T IR B |

Unit-2

Export Organization : Meaning, affecting factors and types, Overseas Product
Development: It's concept and methods, pricing and its factors, Methods, of Pricing,
Price quotation.

i Ered : o, UWIfaa R dTel g IR TR, FHIUNY SR 934 : 5@
YR gd AT | Heg el ok g8@a gcd | gea MaRe @1 At gea [faer |

Unit-3

Direct Trading and Indirect Trading : Meaning and Methods, Methods of Payment in
international Marketing.
TIE AR AR el AR : ef iR fafded, iR aoiR # fra= &

YgfaT |

Unit-4

Export Credit : Meaning, Nature, Influencing factors and significance, Methods of
Export Credit, Export Credit and Finance in India. Risk in Export Trade, Role of the
Export Credit Guarantee Corporation of India Limited, The Export-Import Bank of
India.

fata g : eed ypfa 7@ iR ywifdd, &= aret sea afa arg o fafder | wkd
# frata arg iR ot | fafa amr & SiRew | fFafd 9/ TR SRAREE @
AT MRA &1 rard fafa 94 |

Unit-5

Export and Import Procedure : Documentation in foreign trade, Bilateral and
Multilateral Trade Agreements, Its meaning, objective, types and significance, SAARC,
Role of WTO in Foreign Trade.

fafa smara 9fdfey : faqeh =R # yuieRvn, fguefi vd agueia @R |\sic —
31, IGRYY, UBR, 3R AT | AU YRR THIRITEA it JSid IR (ATd),
el R 4 fdeq AUR |69 B IHDT |

Suggested Readings:
1. International Marketing — V.S. Rathore




G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
M. Com. - IV Semester Syllabus recommended by Board of Studies

Session : 2020-21 Onwards
Main Exam Max. Marks : 100

Min. Pass Marks : 40

Class / w&r Semester / @R : M. COM./ ws. 3 IV Semester

Subject Group / fava wqg : Marketing Group — D Compulsory / 3fferart
Title of Subject : 405 - Employment Oriented Project Worked
fawg @1 e : IREATSHT ASHIR Jeid IRIISTHT ST

Soa e T g1 i M fdengar aRaes s el &1 gof &= 2

Students have to complete their project work as per instructions given by the Department of
Higher Education.



G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
M. Com. - 1V Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards

Internal Max. Marks : 15 Main Exam Max. Marks : 85
Min. Pass Marks : 05 Min. Pass Marks : 28

Class / w&ar Semester / 99wex : M. COM./ . &\ IV Semester

Subject Group / fava |qs : Taxation Group — G Optional / d%feas

Title of Subject : 701 - Direct Tax in India

favg @1 iv® : R § UE B

Particulars/faa=or

Basic concepts and Definitions, Residential status and tax incidence. Exempted Income,
. Deemed Income, Clubbing of Income, Deductions under Section-80.

Unit- 1| s sremome vd aRameTe, fiara e Td ax <1fie, evad I, AT gd o,
M BT A, TRT 80 &I Helad |

Computation of Tax Liabilities of Individual . Taxation on Agriculture Income.

Unit -2 Ifdd b B ST BT 0T Efﬁ 3T R BRR

Assessment of Tax and Return of Income Tax, Types of Assessment.

Unit-3 | & fefkor vg oma av @ Ravol, e FERT @ geR

Advance payment of tax, Tad Deduction at Source, Penalties and Prosecution, Refund of
excess payment.

Unit - 4 PR BT IR A, IS W TR B Bl Beldl, AdTuS Td AN | e Y=
& o |

Income Tax Authorities, Appeal and Revisions, Settlement of cases.

Unit-5 | s qarfie), sdier g gafiaR gaxoi &1 FoeT |

Suggested Readings:
1. Income Tax - Gupta & Ahuja 2. Income Tax - V.K. Singhania

3.Income Tax - R.K. Jain 4. Income Tax - S.C. Jain



G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
M. Com. - IV Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards

Internal Max. Marks : 15 Main Exam Max. Marks : 85
Min. Pass Marks : 05 Min. Pass Marks : 28

Class / w&r Semester / 99wex : M. COM./ . &\ IV Semester

Subject Group / fava |qs : Taxation Group — G Optional / d%feus

Title of Subject : 702 - Business Taxation

favg @1 iv® : TS R

Particulars/faazor

Unit-1

Computation of Income from Business and Profession, Assessment of Hindu Undivided

Family (H.U.F.) including tax liabilities.
AT T T W AR B AT, By AfawIioid uRaR &1 iR 9 a1 Afe,

Unit- 2

Assessment of firm and Association of Person. computation of Tax Liabilities.
BH Ud AT & TG BT BRIYRCT, BR TR DI IO,

Unit -3

Assessment of Companies, including tax computation

BN BT TUET Ffed BRI BT B LRy

Unit - 4

Assessment of Co-operative society, Charitable and other Trust including tax calculation
FEHR ARl BT B MR, guaref vd o/ U=Imar &1 o) MR &R B 7071

Unit-5

Double Taxation Relief, Assessment of Non-Residents

QBN BRIV B BE, AATRFAT BT B HeiRor

Suggested Readings:
1. Income Tax - Gupta & Ahuja

Income Tax - V.K. Singhania

2
3. Income Tax - R.K. Jain
4

Income Tax - S.C. Jain




G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce

M. Com. - 1V Semester Syllabus recommended by Board of Studies

Session : 2020-21 Onwards

Internal Max. Marks : 15 Main Exam Max. Marks : 85
Min. Pass Marks : 05 Min. Pass Marks : 28
Class / w&ar Semester / 99wex : M. COM./ 1. 34 IV Semester
Subject Group / fava |qs : Taxation Group — G Optional / d%feas
Title of Subject : 703 - Indirect Tax
favg @1 iv® : ST PR
Particulars/faazor
Unit-1 Concepts of Indirect Taxes, Basic conditions of Excise liability, Concept of goods,
Excisable goods, Manufacture, Manufacturer. Principles of Classification.
TP —1 JUIE PR DI ATURVI, IUTG Yo DI R T, AT B ARV, SaTe Yob I AT,
IATEH, IATEH, DRl BT RIgid |
Unit - 2 Valuation of Excisable goods, Definition of assessable value, Inclusion and exclusion
from assessable value, Concept of CENVAT (CENTtral Value Added Tax).
s —2 IATE Yo AT AT, TR ATT Jed B YRATT, FR AFT g § WA As Td g | J9de
(CENVAT ) &7 s/@eRon (=1 Hed afeid &) |
Unit - 3 Administrative set-up of central excise, registration of factory, declaration of goods
manufactured, Storage, Accounting and clearance of goods from factory.
oS —3 Bl IUE Yob BT THDI a1, HRET BT Goild, I Al DI HINON, SR, HRE
& AT BT @b Ud FRAR0T |
) Nature of customs duty, Types of customs duties, valuation for customs, duty,
Unit - 4 inclusion and exclusion, valuation under customs act, Procedures for import and
export under Custom Duty.
AT o @1 UGfa, AT Yo BT UBR, DA, A A< U9 e, AT Yo &
TR —4 | gl qeuie, W o @ ST ST Ud Rt @ BTy |
Unit - 5 Export incentives, Duty drawback, Powers of customs officers, penalties, onfiscation
of goods.
TPTE —5 i dicdTed, W91 Yob B BT, AT Podb AABIRAT BT wfaeqdl, 2R |

Suggested Readings:
1. Indirect Tax - V.S. Datey
2. Indirect Tax - Sakhlecha




Internal M
Min. P

G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
M. Com. - IV Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards
ax. Marks : 15 Main Exam Max. Marks : 85
ass Marks : 05 Min. Pass Marks : 28

Class / w&r Semester / 99wex : M. COM./ . &9 IV Semester
Subject Group / fava |qs : Taxation Group — G Optional / d%feus
Title of Subject : 704 - Sales & Service Tax

favg @1 iv® : faspg v darex

Particulars/fag=or

Unit-1

Central Sales Tax : Background, basic Definitions, Interstate sale, Persons liable to
pay CST, calculation of Sales, Turnover and CST, Examples and restrictions on CST,
Registration under CST.

YA Bg Saivardl fdd, A &R &1 o1, Sy f[dhg ox 31dd, s fdsy
PR R Yy, s [Iha HR & 3.l uSiia |

Unit- 2

Madhya Pradash (M.P.) Value Added Tax (VAT) : Introduction, Tax free goods,
Registration of Dealers. Computation of Taxable Turnover, Assessment, Procedure and
other provisions related with VAT.

T YW Hod aftia PR : URTY, IR A, fAhar BT Ui, aR AR erad @
o1, HR RO Ufshar Ud de ARl 3T YTae |

Unit -3

Payment and Recovery of VAT : Payment and Recovery of VAT Input Tax Rebate,
Authorities, Power and Duties, appeal and revision.

%mwwaﬁé’r dC T YA TG Il AT AR gL, eI aRd IR
BN — JIEBR UF beied il Ud YAfaR |

Unit - 4

Wealth Tax : Basic concept, definitions, Incidence of tax, Exempted wealth, deemed
wealth, Valuation of assets. Computation of Net wealth and wealth tax, Assessment
procedures, Penalties and prosecutlon Appeal and revision.

€ B : IR STALROMY, TRHIIY, FHRIUTT, BT &, AT AT &4, FRIfeaal &l
B, Y& &9 UG 99 B BI 0T, PR FEROT Uihan, sefevs vd |omy, srdied gd

RRIEEIN

Unit-5

Service Tax : Concept, Objectives, Features, Scope of Service Tax, Application and
Computation of Service Tax, other provision related with Service Tax.

: RN, IEQTY, TIT0l, HRATY HATAT BT &1, HdTDHR Dbl UM UG AN,
HATHR ¥ AHRIT 37T YTaer |

Suggested
1. VAT

2. Weal

3. Servi

Readings:
- Sakhlecha

th Tax - H.C. Mehrotra

ce Tax - Holani Ravi



G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
M. Com. - IV Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards
Main Exam Max. Marks : 100
Min. Pass Marks : 40

Class / @& Semester / I#vex : M. COM./ wu. 3 IV Semester

Subject Group / fava wgg : Taxation Group — G Optional / d&feq®
Title of Subject : 705 - Employment Oriented Project Work
fwg @1 dfe : ASHIR T IRIISTT B

Soa e T g1 i M fdengar R st el &1 gof &= 2 |

Students have to complete their project work as per instructions given by the Department of
Higher Education.



