G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce

M. Com. - | Semester Syllabus recommended by Board of Studies

Session : 2020-21 Onwards

Internal Max. Marks : 15 Main Exam Max. Marks : 85
Min. Pass Marks : 05 Min. Pass Marks : 28

Class / @&, Semester / &N : M. COM./ ©H, &, — | Semester

Subject Group / fawg |qs : A — Compulsory / sif=ard

Title of Subject : 101—Management Concepts

fawg &1 s : YEY P SITIRUMY

Particulars / fQavor

Unit-1

Introduction: Concept of Management, Scope and Nature of Management,
Approaches to Management, Human Relation, Behavioural and System approach.
e — e @1 SaURCN, &5 Ud U DI Ui, Yaw BT GiedhIvl, A e,

AIEIRE TG Yolell giReahior |

Unit-2

Planning: Concept of Planning, Objectives and components of Planning, Nature

and Process of Planning, determination of Objectives. Management by objectives,
Management by Exception, Concepts, Nature and Process of decision-making. Theories
of decision-making.

o — RIS @1 srauRen, T & Sgeed U9 ged, RN @1 usfa ud
gfshar S &1 feiiRen, SRl AR udy, smuare fafea udy |, fvieE &t srauRon
yafa vd ufthan, fofes & Rigia |

Unit-3

Organization : Concept, objectives and element of organization, process and
principles of organization. Organization Structure and Charts, Span of
Management, Delegation of Authority, Centralization and Decentralization.

IS : WIS Pl ORI, S UG dod, TS & Uihar Ud RIgid, Gie— A

Ud IS, Uy hT fOdR SRR BT ARTYUT B -IBRIT Ud fddbo I hT |

Unit-4

Direction : Concept, Nature, Scope, Principles and Techniques of Direction.
Communication : concept, Process. Channel and Media of Communication.
Barriers to effective communication, Building effective communication system.

e : fdee @ srauRen, yafa, &=, fdem @ figia wd g |
TRINUT (HATEaTEs) ¢ AR |, Ufhar | AR (Fargares) & "egH Ud A, JHTdl
TR BT I, TS TR Ggfa b1 AT

Unit-5

Control : Concept, objectives, nature and process of control. levels and areas

of control. Various control techniques. Z-Theory of Management. Management
Education in India: Objectives, Present position and difficulties

=0T : R @) SraeRen, Seed, udfd ud ufdhar| e @ wR U9 s,
@ A= doId, Uy BT St — gl | 9Ra F yay R : Steg adqe Rufy v
HISATSAT |

Suggested Readings:




1. Understanding Organization - Shukla
2.. S gt — Y4 YR d FISAIHD FdBR

3. 99 I, — SATHD FTER
4. 98 9 dids — YdIPII TR




M.

Internal Max.

G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
Com. - | Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards
Marks : 15 Main Exam Max. Marks : 85

Min. Pass Marks : 05 Min. Pass Marks : 28

Class / &I Semester / QAR : M. COM./ T9. &H. — | Semester

Subject Group / fawg |9z : A— Compulsory / 3ifard

Title of Subject : 102—Business Environment/

v &1 ive

: TGRS JIATaRoT
Particulars / fdavor

Unit-1

Theoretical Framework of Business Environment : Concept, Significance and

nature of business environment; Elements of environment -internal and external,
Changing dimensions of business environment. Liberalisation, Privatisation and
Globalisation.

TS YRV B Agifad |eET : ATTHTRId GafaRvl, TaerRon, #gd Ud UM |
QIR & O — JMM=IRD Ud 918y, a1 YATaR0 & YRad-1eiel 3T | STRIHR,
foiiaRoT Ud aediasor |

Unit-2

Economic Environment of Business : significance and elements of economic
Environment, economic systems and business environment, Economic planning

in India, Government policies - Industrial policy, licensing policy, fiscal

policy, Monetary policy and EXIM policy.

Wmmmﬁm 3N qTaReT BT A U4 dod, AMe yonfer d
IR YITERYT, YRA H 3Mfes e | SR Afot — sireifies -ifd, srgsimas =i,

gl A, difad T vd rma—Haia (efdsm) i

Unit-3

Political and Legal Environment of Business : Monopoly and Restrictive Trade
Practices (MRTP) Act, Foreign Exchange Management Act (FEMA), Consumer
Protection Act, Patent Laws.

AT BT NS T e TR : THIOHR Ud Jfdascdd AR IIeR
e (TremR.AW) faesh fafra udy ifSfam (W), SuvTaaT Reror ifdferam,

Uce B |

Unit-4

Socio, Cultural & International Environment : Social responsibility of business,
Characteristics, Components, Scope, relationship between society and business,
Socio-cultural business Environment, Social Groups, World Trade Organisation
(WTO), International Monetary Fund (IMF), Foreign Investment in India

AT, AiRGidD Yd SRS GITaRoT : IqdR BT AHISIS aIRicd |HST Td
AR & VI, qed, &F UG QFT H TR | M h—RD o ATTHIIS GITaRoT —
AHINTG g, fI9q R HTe (S CLall), RIS Alfad PV (3778.TH.9%) IRd H
faceh fafma |

Unit-5

Technological Environment : Concept, Online Channels, Online Services,
Advantage of Online services, E-commerce, Indian conditions of E-commerce,
Electronic Banking, Franchise Business.

THTP! YITGRYT — IR, AT oATs+ Icd 3 e W, 3T g Jdsl &

AT | SoIaSTe PIaY, YRAT TR H SoldglFd BIad, SAdSl-d §ih T, Bargdl
I |




Suggested Readings :

1.

© © N o gk~ WD

Adhikary, M: Economic Environment of Business, Sultan Chand & Sons, New Delhi
Ahluwalia, 1.J.: Industrial Growth in India, Oxford University Press Delhi.

Alagh, Yoginder K: Indian Development Planning and Policy, Vikas Publication, New Delhi.
Aswathappa, K: Legal Environment of Business, Himalaya Publication, Delhi.

Chakravarty, S.: Development Planning. Oxford University Press, Dehli.

Ghosh, Biswanath : Economic Environment of Business, Vikas Publication, New Delhi.
Govt. of India: Economic Survey, various issues.

Raj Agrawal and Parag Diwan, Business Environment; Excel Books, New Delhi.

Ramaswamy, V.S. and Nama Kumari : Strategic Planning for Corporate Success, Macmilan,
New Delhi.

10. Sengupta, N.K. Government and Business in India, Vikas Publication, New Delhi.
11. 54, Sf. 5= {oR * Aaaiie gataRor * Feauee Bl geer aThreHl waTe
12. JIR.UH. AIEH, ATTHYE qIaRoT

13. IUTATY TAT UG B — ATEANID dITaRol

14. T[T, {1 Ud UIed, 39 — ATGHTRId dIareRvl




G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
M. Com. - | Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards

Internal Max. Marks : 15 Main Exam Max. Marks : 85
Min. Pass Marks : 05 Min. Pass Marks : 28

Class / &, Semester / YA : M. COM./ TH. &H. — | Semester

Subject Group / fawg |9z : A— Compulsory / 3ifard

Title of Subject : 103—Advanced Accounting/

fvg &1 Nfs : IR AGIH

Particulars / fQavor

Unit-1 Advanced problems of Final Accounts
3T oRg & Iy U FERISHG yfaftedr
Unit-2 Advanced Problems of Bank Reconciliation Statement, Rectification of

Errors, Accounting for Non Profit Organisation.
% TR a0 & I=1d U, JfeAT BT IR, IR A GG BT gid

Unit-3 Accounting from Incomplete Records, Accounting for Insurance Claim.
YT i@l I ol@ich, dIHT qTal BT oRdich, 3fT 4|1 Ud Fgal 4
Unit-4 Investment A/c, Voyage Alc, Insolvency Alc.
fAf T or, STl o, faarferan o
Unit-5 Dissolution of partnership firm including sales of Firm and Amalgamation.

e ®BH BT faged, B4 & fapd Ud Tdhlavor afzd

Suggested Readings :
1. Gupta R.L., Radhaswamy M: Company Accounts; Sultan Chand and Sons, New Delhi.
2. Maheshwari S.N: Corporate Accounting; Vikas Publishing House, New Delhi.

3. Monga J.R, Ahuja, Girish, and Sehgal Ashok : Financial Accounting: Mayur Paper Backs,
Noida.

4. Shukla M.C., Grewal T .S. and Gupta S.C.: Advanced Accounts: S. Chand & Co. New Delhi,

Moore C.L. and Jacdicke R.K.: Managerial Accounting; South Western Publishing Co.,
Cincinnati, Ohio.

6. Modi, Oswal & S.K. Khatik; Corporate Accounting in Hindi & English (both) College Book
House, Jaipur.

7. Jain, Pareek & Khandelwal: Company A/c, Ramesh Book Depot, Jaipur
8. Jain & Narang: Financial A/c, Kalyani Pub. Delhi.

9. Sf. W Hia— Sa or@ie+ Advanced accounting
10. R.L. Gupta : Advanced Accounting
11. A.K. Sehgal: Advanced Accounting

12. Shukla Grewal: Advanced accounting



13. Agarwal M, : Advanced accounting



G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
M. Com. - | Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards

Internal Max. Marks : 15 Main Exam Max. Marks : 85
Min. Pass Marks : 05 Min. Pass Marks : 28
Class / %, Semester / AARER : M. COM./ §4. ®H. — | Semester
Subject Group / fawg |9z : A— Compulsory / 3ifard
Title of Subject : 104—Cost Analysis and Control/
fava &1 M S UGRCECL LR CRE e
Particulars / faaxor
Unit-1 Various cost concepts, Cost centre and cost unit, Methods and techniques of

Costing. Installation of costing system, Methods of inventory control,

Overheads Accounting.

faf =1 AIRTT STAIRIY, ARG &% UG §dhls aINTd, IRTd &l gl Ud dbeild, IRTd
ggfa & o, St (T a faftei, SuRery oRaidH |

Unit-2 Process Accounting Joint product and Bye product, Equivalent Production

and Inter Process Profit, Operatlng Cost.

UfshaT oI, Wgad Scule Ud SUIaTE, FHIcdTa Ud 3w Ufshdr o, aiRerer
NINGH

Unit-3 Marginal Costing : Concepts, Break Even Analysis, Uniform costing and
Inter firm comparison. Use of Managerial Costing in business Decision.

AT AT @ STAEROT, HAfdwSS fA%elvl, Udhidhd @nTd, Ud 3= HH ol
ARSI & U oIRTd BT TR

Unit-4 Budgetary Control : Basic concepts, Preparation of functional budget: Cost
Audit : Objectives and Advantages.

o fARIAA0T @ et SaEROR, fhaiced goie ol JINI, TN 3fheroT - Ieed Td
T |

Unit-5 Standard Costmg and Variance Analysis.
A ANTd Ud =Ry

Suggenst Readings :
1. Sf. 8 H7e Td Reg — N i
2. Oswal Maheshwari - Cost Accounting
3. M. Agarwal & M Jain - Cost Accounting
Jain & Narang - Cost Accounting

S.N. Mahehswari - Cost Accounting
M.C. Agarwal- Cost Accounting

N oo o &

Jawabharlal- Cost Accounting



DT IITT ATSH — ST : Bf. AR, TH. HISH, TP

o,
p
sh
kg
3



G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce

M. Com. - Il Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards

Internal Max. Marks : 15 Main Exam Max. Marks : 85

Min. Pass Marks : 05 Min. Pass Marks : 28
Class / ®&lT, Semester / 49X : M. COM./ T4, &19. — Il Semester
Subject Group / favg |8 : B — Compulsory / ifard
Title of Subject : 201 - Corporate Legal Framework
v &1 ive : forri faftre <=

Particular / fae=or

Unit-1 The Companies Act, 1956 (Relevant Provisions) : Definition, types of companies,
sold 1 Memorandum of association, Articles of association, Prospectus, Share capital

and Membership, Meetings and Resolutions, Company Management, Managerial
Remuneration, Winding up and dissolution of companies.
ARG ST ARfE9 (1956) (G gaem) « aR9wT, R & TR, e
AT 7R, UNE =i, UdaRoT, 3797 Goll Ud Ha<ddT, §91Y Ud TR, HrI1
U&e, EIH R UIRHE, Sl o aREA vd fdged |

Unit - 2 The Negotiable Instruments Act, 1881: Definition, Types of Negotiable Instruments,

TFE — 2 Negotiation Holder and holder in due course, Payment in due course; Endorsement and
Crossing of cheque; Presentation of negotiable instruments.

WP e R, 1881 — URWIYT, WIp= faodl & USR, WA ORG

IR FATARERD, JAMART YA : b B Db Td Yoihd, URehRI [deal o

TR |

Unit - 3 MRTP Act 1969 : Monopolistic trade practices; Restrictive trade practices; Unfair

THE — 3 trade practices.
Wﬁwaﬁa&mwwa@ﬁwweg UBIIHRIAD AR JIEN,

PINCIIRE IS YJeNR, 3] 2d IR 8K |

Unit - 4 The consumer protection Act, 1986 : salient features; Definition of Consumer, Right
s 4 of consumer; Grievance Redressal Machinery.

SPHITAT HRET0T SfRfAT, 1986 : fAfdre eqor, SuHTadT a1 gRMTYT, SUHTaT &
PR, Rrema fFarer d3 (@) |

Unit-5 Regulatory Environment for International Business : FEMA, WTO: Regulatory
framework of WTO, basic principles and its character, WTO provisions relating

to preferential treatment to developing countries; regional groupings, technical
standard, anti-dumping duties and other Non Tariff Barriers. Custom valuation

and dispute settlement, TRIP and TRIMS.

E - 5 WW%WWW ﬁé@ﬁ%ﬁmm&@fﬁﬁm(@@ faea
IR 164 (W.T.0) : fawg IR F7e @l e a1, smaRd figia 8iik
D U, favg AR W16 # [Aeraeiial <el & oy Jfed=iar Sl JagR &
Haell TRy | AT Yo Hedidhd AR fIaral &1 e, difge duar dael AR
AMfPR, (TRIPS) fafarT el amuR @ggR (TRIMS) |




Suggested Readings :
1. Singh, Avtar: Law Relating to Monopolies, Restrictive and Unfair Trade Practices, Eastern
Book Co., Lucknow.
The Companies Act, 1956
The Negotiable Instruments Act, 1881
SEBI Act, 1992, Nabhi Publication, Delhi.
Amarchand D, Government and Business, Tata McGraw Hill, New Delhi
Securities (Contract and Regulation) Act 1956
Jain Narang - Corporate Legal Framework
Rastogi U.S. and Shukla - Corporate Legal Framework

©NOoUAWN



G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
M. Com. - Il Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards

Internal Max. Marks : 15 Main Exam Max. Marks : 85
Min. Pass Marks : 05 Min. Pass Marks : 28
Class / ®&lT, Semester / 49X : M. COM./ T4, &19. — Il Semester
Subject Group / favg |8 : B — Compulsory / ifard
Title of Subject : 202 - Organizational Bahaviour
fawg o1 Nide : HISATHS HIER
Particular / faazor

Unit-1 Organization : Concept, Types and significance, Organization Goal and its
determinants. Organization Behaviour : Concept, Nature and Significance,
Organizational Behaviour models.

IS : IRIRV, YHR G Hecd, AISAIHD el Ud I9a (eIRe | oA
AR : AFURVIN, hlT 3R Hecd, HAMSAHD FIeR DA |

Unit - 2 Personality : Concept, Theories, Determinants and importance, Perception :
Concept, Process and Theories, Learning : Concept, Components, affecting
factors and theories.

e : srauRen = Rigia, Muke wd 78w | gfedor : sraeRoen ufshar
vq faf=1 Rigia | e : SraeRon, daa, TWIfdd &= dTel god 3R Rigid |

Unit - 3 Motivation : Meaning, types and important elements, Theories of Motivation,
Attitudes and Values : Concept, factors, significance and Theories

JTAUROT : 1o, TR, iR FAgwayol dw, AfRer & faf= Rigia | 909 &
qER : IJIYRVN, T<h, Heed IR A~ Rigid |

Unit - 4 Interpersonal Behaviour : Nature, Transactional Analysis, Concept of Group,
Theories of group formation, Group cohesiveness, Power and Authority.

RIgid, AAF F9E T 3R STEPR |

Unit-5 | Organizational Conflicts : Causes and suggestions. Developing sound
Organizational Climate, Management of Change, Concept and Process of
Organizational Development.

ST S AR : HROT 3R GIITa, TR WSS araraRyT &l fasm, gRad=
BT JdT, FITSATHD [IPTT B IITIROT 3R Ufhar |

Suggested Readings :

L.M. Prasad - Organizational Behavior
C.V. Gupta - Organizational Behavior

G.S. Sudha - Organizational Behavior

A w0 b oE

P.C. Jain - Organizational Behavior



5. Sareen Sandeep - Organizational Behavior

6. Icfai - Organizational Behavior

DRI AT IS — IS : f. AR, T, EM, TGIg
GES UL
1. W R, ®. A, a1



G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
M. Com. - Il Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards

Internal Max. Marks : 15 Main Exam Max. Marks : 85
Min. Pass Marks : 05 Min. Pass Marks : 28
Class / ®&lT, Semester / 99X : M. COM./ ©H, &19. — Il Semester
Subject Group / favg |8 : B — Compulsory / 3ifard
Title of Subject : 203 - Advanced Statistical Analysis
fawg &1 Mids : SR Gikegay fageiyor
Particular / faazor
Unit-1 | Theory of Probability - Probability Distributions, Binomial, Poisson and

Normal Distribution
uTRIedr & Rigid — wiRear faavor, fgue, us v 9= fadwor |

Unit- 2 | Theory of Sampling and Test of Significance
=Jreel & RIgid &R ArRiedr &1 o |
Unit - 3 | Analysis of Variance (including one way and two way classification), Chi-square
Test.
faaRor fageior (Uit iR TRt aeffexor & |re), &g aFf aRieqor |
Unit - 4 | Interpolation and Extrapolation. Association of Attributes.
TR TIH IRV, T[0T e |
Unit-5 | Regression Analysis, Statistical Decision Theory:- Decision under Risk and

Uncertainty, Decision Tree Analysis.

g faveror, g ot Rigia — SIRe iR aifffReadr @ Rerfa o
fAofa, fofar ger faweryon

Suggested Readings :
1. Shukla & Sahai - Advanced Statistical Analysis

Gupta C.B - Advanced Statistical Analysis

Gupta B.N. - Advanced Statistical Analysis

Pathak & Shashtri - Advanced Statistical Analysis
Singh U.N - Advanced Statistical Analysis

2
3
4. Elhance D.N - Advanced Statistical Analysis
5
6
7

Nagar K.N - Advanced Statistical Analysis



DT IITT AvSH — ST : Bf. IAR. TH. HIEH, TP

AETU—
1. W R, ®. A, a1 5. Sf. TH. ® J°, TaIfeRR
2. Sf. G, ¥, 79, RS 6. Sf. GBI I, TEAYR
3. Sf. 9. & 99, 9T 7. Sf. ANYER [T, T
4. <. A . g<eA, AU



G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
M. Com. - Il Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards

Internal Max. Marks : 15 Main Exam Max. Marks : 85
Min. Pass Marks : 05 Min. Pass Marks : 28

Class / &, Semester / AAFR : M. COM./ TH. . — Il Semester

Subject Group / fawg wqg : B— Compulsory / sffeardt

Title of Subject : 204 - Functional Management

fvg =1 Mds : PrATHD JdE

Particular / faavor

Unit-1

Financial Management : Concept, Nature and Objectives, Functions of Financial
Manager, Financial Planning - Nature, Need and influencing factors, Characteristics of a
sound financial plan.

facig ey : sruRon, yafd vd Stw, iy wevs & i, ficia e — gaf
JMATTHAT 3R AT B dlel Tch, W fAwig IS & ofeqor |

Unit-2

Capitalization : Concept and Theories, Over and Under Capitalization, Capital
structure, Balanced Capital Structure, Trading on Equity, Leverage: Financial and
Operating leverage.

GOIROT © STARRON e fafder Ragra, o1fal 3R 31ed Yoiiervl, Yoil |R=AT, Fdferd goll
AT, FHAT TR AR, SRl (eflavs) : I vd uRare deel gedievor
(efrerT) |

Unit-3

Marketing Management : Concept Nature and Scope of marketing, Functions of
marketing management, Marketing mix. Advertising Management: Meaning Objectives,
functions and scope, Media of advertising, Selecting an advertising media Essential of a
good advertising copy, Meaning of Sales Promotion, Importance, limitations and
Methods of sales promotion.

fquur gy : fquoe @ sruRen, Ui &R &=, fauvH udy @ SR, fagoe s
fIsmos vey — Ieed, BRI SR &7, fJuoE & Aregd, U a9 A &1 g,
e fagiod ufar @t smavadan, fawma udad &1 8, Agw, WM iR fama yaad
&1 fafer |

Unit-4

Personnel Management : Concept, Functions, Scope and Importance, Signification of
Man-Power Planning, Sources of Recruitment, Characteristics of a Good Recruitment
Policy, Concept of Selection, Selection procedure, Importance of employee Training,
Methods of Training.

DD T D JTROM : JAURM, BT, &7 R AT, AMG wfdd Ao &1 A7,
Aol & A, 3] 9ol FIfd & &0 | Ta9 dl STaeIRON, I3+ Ufafd, dHamy ufdrero
BT Hgcd, UfRefor ol e |

Unit-5

Production Management : Concept, Importance, Scope and functions. Types of
production systems, Concept of production planning, objectives, elements and steps.
Procedure of production control, Process of New Product Development, Concept of
Product Diversification, Standardization, Simplification and Specialization.

SHETE YEY @ (RO, AEd &, IR B, IATEH UUITell & YHR | Scare Faror
D IRV, I2¥I  dcd 3R =RT, Icared =01 ufafy, 7a Scre e uf,
IATE Afaefimvor, THTIdRUT, ARETHRUT 3R ARIEIHROT B [FerRoT |




Suggested Readings :

1. Motihar M. - Functional Management
2. o, = FaR — fuer gy 7. @< I21 srred), Yore
3. OF, 9P, — BAHESD U§e, Ui U Soleldlg




G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
M. Com. - 111 Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards

Internal Max. Marks : 15 Main Exam Max. Marks : 85
Min. Pass Marks : 05 Min. Pass Marks : 28
Class / &, Semester / AR : M. COM./ T4, &, — 111 Semester
Subject Group / fawg |qs : C — Compulsory / sif=ard
Title of Subject : 301—Managerial Economics
fovg &1 s : JEYHI srefure
Particulars/ fda=or
Unit-1 Meaning of Managerial economics : Nature and Scope of Managerial economics, Managerial

Economist : Role and Responsibilities, fundamental economic concepts

Profit Maximization Theory.

IPE — 1 USSP IRARA BT AR : TagDHI AT Bl i, &, G Afeme, e va
SCIRGTRIE, MR AT STaerRon | o™ ffaraHidRer Rigia

Unit-2 Demand Analysis : Elasticity of Demand, Introduction Explanation Theory of Consumer Choice,
Indifference Approach, Revealed Preference Theory.

IPE — 2 AT fATANT © H07 B Ara—uReareds A= | Ued TRa= &1 Rigid, Serii=dr fageyor, arfemm

gheTanru Ragid |
Unit-3 Production Function : Law of Variable Proportions, Law of Returns to Scale.
TS — 3 IAEA Ber : gRaa-eid gura a9, TH & ufdwa &1 fFrem [ |
Unit-4 Business Cycles : Nature and Phases, Theories of Business Cycles.
SIS — 4 IR a% : UG Td oROT, FGATd a9 & RIgid |
Unit-5 Profit Management : Measurement of Profit, Concept of Risk and Uncertainty.
SPIE — 5 T Y&§E : I BT ATOH, SIRGA Ud Sf11aadr &l STIelRoT |

Suggested Readings :

=

Chopra, O.P. Managerial Economics, Tata McGraw Hill, Delhi.

Dean, Joel: Managerial Economics, Prentice Hall, Delhi.

Varian, H.R. International Micro Economics: A Modem Approach, East West Press, New Delhi.
Varshney, RL and Maheshwari, KL Managerial Economics; Sultan Chand and Sons New Delhi.
Dwivedi D.N.: Managerial Economics, Vikas Publishing House, New Delhi.

Sinha V.C - Managerial Economics

Shareen Kerpal - Managerial Economics

Varshney R.C.- Managerial Economics

Shrivastava O.S. Managerial Economics Quality Publishing Company, Bhopal

10. f¥E Ul IRUA., Il Sf. B.U, ANl AL0H, Jagag el — WY ga ($U1, SR
11. ST 3 Ud Sf. . BoNIdid, Y e, A1 da9 Useilb eI, JIRT

12. o9 s AR — a1 refemes AU, o=l T+21 3rdraH, wrard

© O N s WD




G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce

M. Com. - 111 Semester Syllabus recommended by Board of Studies

Session : 2020-21 Onwards

Internal Max. Marks : 15 Main Exam Max. Marks : 85
Min. Pass Marks : 05 Min. Pass Marks : 28
Class / %, Semester / HAER : M. COM./ TH. ®M. — |11 Semester
Subject Group / fawg |9z : C — Compulsory / 3ifard
Title of Subject Group / fawg &g &1 e : 302- Tax Planning and Management
TR e 19 yEy
Particulars/ faaxor
Unit-1 Concept of Tax Planning : Meaning, Scope, Importance, Objectives of Tax Planning.
IR — 1 PR RIS &Y RN : 3ef, &7, W, B AN & 3qed, U9 e |
Unit-2 Areas of Tax Planning : Ownership Aspect, Activity Aspects & Locational Aspects, Nature of the
Business &Tax Planning.
TPTE — 2 R R @ &7 : Wi use fhamfieiar uee] RITReRYT Uge, aud B UHEiT Ud e
ST |
Unit-3 Tax Planning and Setting up New Business : Deductions Available to New Industrial Undertakings,
Amalgamation, Merger and Tax Planning. Special Tax Provisions - Tax Provisions Relating to Free
Trade Zones, Infrastructure Sector & Backward Areas.
L — 3 T JTHI B RYAT & R oM 7 Melfie sHsal o o 82, YaHiaxyl, |fderad U4
PR RIS {39y PR Urgg Jad AR &3 ARaHd &3 Ud [Uss & gl Bx U |
Unit-4 Tax Planning and Financial Decisions : Capital Structure Decision Dividend, Inter Corporate
Dividend, Bonus Shares. _
TP — 4 R o vd faci folae : OOl e fofa, amien, sriera anien, 9 ofer
Unit-5 Tax Assessment : Introduction, Difference between Tax Planning and Tax Management, Areas of Tax
Management, Return of Income and Assessment, Penalties and Prosecutions, Appeals and Revisions
TP - 5 PR fior @ aRem, awmqlwqaawuwﬁwawuwzﬁaamaﬂﬁwww
fReriRor, srefavs wd AT, el v gAfdan |

Suggested Readings :

1. Ahuja, G.K. and Ravi Gupta: Systematic Approach to Income Tax and Central Sales Tax; Bharat Law House, New Delhi.

Mo

Lakhotia, R.N.; Corporate Tax Planning; Vision Publication, Delhi.
Singhania, V.K. Direct Taxes: Law and Practice; Taxman's Publication, Delhi.
Sainghania, Vinod K; Direct Tax Planning and Management; Taxman's Publication, Delhi.- Tax Planning and

Management

© N oo

Mehrotra S.- Tax Planning and Management
Lakhotia - Tax Planning and Management
Saklecha Shripal - Tax Planning and Management
Goyal R.S. - Tax Planning and Management




G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
M. Com. - 111 Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards

Internal Max. Marks : 15 Main Exam Max. Marks : 85
Min. Pass Marks : 05 Min. Pass Marks : 28
Class / @&, Semester / Y8R : M. COM./ TH. ®. — 111 Semester
Subject Group / fawg wqg : C— Compulsory / fard
Title of Subject Group : 303—Entrepreneurship Skill Development
fvg wE o1 fifs : AT DY e
Particulars/ faazor
Unit-1 Entrepreneur: Definition, emergence of Entrepreneurial class; Theories of Entrepreneurship, Socio-
economic Environment and Entrepreneur.
IPE — 1 el — gRYTET, SEW o BT S, Sl & Rigid, amife — anffe ufRaer vd St |
Promotion of a venture: Opportunity analysis, External Environmental forces, economic, Social,
Unit-2 Technological and Competitive factors, Establishment of a new unit.
3PS — 2 et (S @ o yade : rawR favervr, qrgy yutarei e, enfefs, AmifTd, dd-iar
YRR S RS, Y -1 ghIs Bl ATYAT |
Unit-3 Entrepreneurial Behaviour: Innovation and Entrepreneurship, Entrepreneurial Behaviour, Social
Responsibility.
TS — 3 Il FIER © TIER Td ST, S FagR, AEe ScRalid |
Unit-4 Entrepreneurial Development Programme: Entrepreneurial Development Programme relevance and
- achievements, role of Government in organising such programmes.
Safar e ai$T - Safdr fAerg rieT & IRifiedr Ud ST, $9 BRIBGAT & AT
SIS — 4
H WHR DI MA@ |
Unit-5 Entrepreneurship and Industrial Development: Planning and growth of industrial activities through
industrial Policy of the Government, Role of Industrial Estates, Role of Central and State level Promotional
P — 5 Services. _ _ _
fharall &1 T wd A, Siienfiie uResl &1 YfAdl o Td I5d KR Uicded 9ar |

Suggested Readings :

1. Kenneth R Van Voorthis: Entrepreneurship and small business management.

N oo gk wDd

Hass School hammer & Arthur Kuri: Entrepreneurship and small
Sharma RA. : Entrepreneurial Change in Indian Industries.
Dhar P.N. and Lydall H.F. The role of small enterprises in Indian Economic Development.

Shukla M.B - Entrepreneurship Development
S, Sfo s AR, Sufa—faerd, 7y, @<= g e, didrea

S WY Hd, Saffar—faera




G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
M. Com. - 111 Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards

Internal Max. Marks : 15 Main Exam Max. Marks : 85
Min. Pass Marks : 05 Min. Pass Marks : 28
Class / @&, Semester / Y8R : M. COM./ TH. ®. — 111 Semester
Subject Group / fawg wqg : C— Compulsory / feard
Title of Subject Group :304—Accounting for Managerial Decisions
v g @1 dife : g fofee & forg o
Particulars/ faaor
Unit-1 Management Accounting : Its meaning, nature and importance. Difference of Management accounting
with Cost Accounting and Financial accounting.
FhIS — 1 YSIHII oG : 31, Ui Ud F8d, YTdId odid, dNTd odid Ua fawiid ofdidd # 3R |
Unit-2 Nature and Limitations of Financial Statements: Needs and objectives of financial Analysis Ratio
Analysis.
TPIS — 2 i faaxoll & gofa vd W : ol faeyor &) sraegadr gd Seed agurd faversor |
Unit-3 Fund Flow analysis and Cash Flow analysis (Application of A.S.-3).
B8 — 3 DY YqTE fITamer vd Ad yare fAvaAwor (A.S.-3 BT U |
Unit-4 Capital Budgeting : Nature and Characteristics of Long Terms Investment Decision, Methods of Ranking
Investment Proposals.
TPIS — 4 Yol go7ed @ dddred e il @ ugfa vd e, Haer awamal @ s &1 3|
Unit-5 Management Reporting System : Types of Reports Responsmlllty Accounting.
FPIE — 5 Y= gfode UEMA : Ufided & YbR SreTRicd o |

Suggested Readings :

1. M.R. Agarwal — Accounting for Managers

Agarwal & Agarwal — Accounting for Managers

2

3. Agarwal, Jain & Jain — Management Accounting
4. SET UG O — YSHSR Tdid

5. I« . — DT oRdihA




G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
M. Com. - IV Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards

Internal Max. Marks : 15 Main Exam Max. Marks : 85
Min. Pass Marks : 05 Min. Pass Marks : 28
Class / &&m Semester / 9a%x : M. COM./ 4. =f9 IV Semester
Subject Group / fava \qz : Marketing Group — D Optional / d&feus
Title of Subject : 401 - Advertising and Sales
Management
v &1 fis : fasmo o Ry uey

Particulars/faazor

Unit-1

Introduction : Concept, Scope, Objectives and Functions of advertising. Role of advertising
in marketing mix and the advertising process. Legal ethical and social aspect of advertising.

IREd : fASUe @1 auRvn, &4, Sgewd Ud di, fasoe # fuve st wd fasmua
ufshdr &1 qAd1, [asmua & A, Qe vd dmifiore ugd |

Unit-2

Pre-launch Advertising Decision : Determination of target audience, Advertising media and
their choice. Advertising measures, Layout of advertisement and advertising appeal,
Advertising copy.

fasiras Aol qd g<ei= @ @fea sian, urser &1 MR, Amos A ($ifsan) vd S
=+, fa=u Surg fasmu= ordlel ud fasiros o=, fasios ufa

Unit -3

Promotional Management : Advertising department, Role of advertising agencies and their
selection, Advertlsmg budget, Evaluatlon of Advertlsmg effectiveness.

Yo v&Y : fAsmue foumr, fasiod ToiRdl @1 IRTe Ud SEdT e, fAsue 9eie,
fISU &1 gHTaeieIdT &1 Jedldh |

Unit - 4

Personal Selling : Meaning and Importance of personal selling,-Difference between personal
selling, Advertising and sales promotion. Methods and procedure of personal selling.

faspg : cufaas Ay &1 a1f Ud wew, dafdas fasma, fagma wd fasa gad= #
IR, dafdad fama @ fafdat ik ufehar |

Unit-5

Sales Management : Concept of sales management, Objectives and Functions of sales
managements. Sales organization, Management of sales force and Sales force objectives,
Sales force recruitment, selection, training, compensation and evaluation.

fasha ge= : g U= @1 AURY IqeeT Ud di, fdemg ded, fama wfddl &1 gay
vd faspar o @ Sqaed, fima afegar @ wdf, a2, gfreror, erfergfcl va Hexrien |

Suggested Readings:

g > w e

Philip Kotler — Marketing Management
Sontaka — Marketing Management

P.C. Tripathi — Marketing Management
Bhadad & Porwal — Marketing Management

. S s gaR — fJuoe & Rigra 7.9, = 771 spred), wiard




G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
M. Com. - IV Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards

Internal Max. Marks : 15 Main Exam Max. Marks : 85
Min. Pass Marks : 05 Min. Pass Marks : 28
Class / @ar Semester / ¥R : M. COM./ wa. &9 IV Semester
Subject Group / fava \qz : Marketing Group — D Optional / d&feus
Title of Subject : 402 - Consumer Behaviour
favg &1 Nw : STHIRT AIZR
Particulars/faazor
Introduction : Meaning and Significance of consumer behaviour, Determinants of
i consumer behaviour, Consumer behaviour Vs. buyers behaviour, Consumer buying
;Jn't " | process and consumer movement in India.
IR : YT FIER BT 3 Ud Agd, I Jde8R & MRS dcd, YA
FAER g9 Ddl FIER, STHIGIT B HT gl Ud IR H SuHIadl 3<le |
Organisational Buying Behaviour and Consumer Research : Characteristics and
Process of organizational buying behaviour Determinants of organizational buying
Unit- | behaviour. History of consumer research and Consumer research process.
2 AT BT WISATHS AIER VG SYHIGT ST : fARIVdTd vd e &
FAER DI UlhdT, WITSHD FIeR & MgRD Tcd, SR ATAE Bl S8
Td IUHIGT JITHIT DI UlehaT |
Consumer Needs and Motivations : Meaning of motivation, Needs and Goals,
Dynamic nature of consumer motivation, Types and systems of consumer needs,
Unit- | measurement of motives and Development of motivational research.
3 ST P ATTIDHAT Td AR : AU BT 31ef, MAThdT Ud e, STYHTHT
JIFAURYT @I Tfrefieldr Td wTd | STHIT & MATIHARN & YHR Ud TgiadT,
JIFAURTTISIT & IUTT TG STAURYT HTT BT (b1 |
Personality & Consumer Behaviour : Concept of personality, theories of personality,
Unit - | Personality and understanding, consumer diversity, Self and self-images
4 ST AfFad T4 FGeR : Afdaed &1 AIURN, Aafdaed & Rig, Afdda iR
!, o fafderdr, a9 iR wad &1 ufafes |
Social Class and Consumer Behaviour : Meaning of social class, Measurement of
social class, Lifestyle profiles of the social class, Social-class mobility, Affluent and
Unit- | Non-affluent consumer, Selected consumers behaviour, applications of social class.
5 TS T T4 SUAIGAT FGER : AETSTh it o1 31ef, FHIfoTed aif J19+, FTAToTd
AT BT S lell BT W@y, AHINTS G B TR, 96 Td IR g SuHIa,
JUNIEITSH @ g 8 I H ATIeING STUIN

Suggested Readings:
1. Philip Kotler — Marketing Management

2. Jain, Jinendrakumar - Marketing Management




G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
M. Com. - IV Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards

Internal Max. Marks : 15 Main Exam Max. Marks : 85
Min. Pass Marks : 05 Min. Pass Marks : 28

Class / &&m Semester / 99w : M. COM./ 4. =f9 IV Semester

Subject Group / fava \qz : Marketing Group — D Optional / d&feus
Title of Subject : 403 - Rural & Agricultural Marketing
v o1 Ms : IHIoT g9 Y fagor

Particulars/faazor

Unit-1

Rural Marketing: Position of Indian rural marketing and Approach to rural markets of India,
Rural consumer and demand dimensions and Market segmentations, Channels of distribution
and physical distribution Product management, Marketing communication and sales force tasks.
I fIUoE (RIR): 9RA™ IR0 fAqoE @ Refd g wRd @ IR iRl & Ufd gfesdion, amior
SYATGT R AT & A Ud qroiR fafaaaser, faarer aiffeid eik wifas fadver Sarg wey, fuoe dur
IR fagma ofdd o |

Unit - 2

Agricultural Marketing: Concept, Nature, Scope and Subject matter, Classification of
agricultural products and their difference with manufactured goods. Agriculture market:
Meaning, Components, Dimensions and Classification. Market structure: Dynamics of market

structure, Components of market, structure and Market forces.

PV fIUOM — IFEERO, TP, &7 AR v AFeh, SN IET 1 A1 IR I9HT [T 71T 4 3=R, &
Y IoTR—31f Ted MM 3R IETHRT |

IR GRAT — IIoTR GREAT B hareiicial IR & g, IIoTR XA &1 i |

Unit - 3

Market Management and Channel Strategy : Modern marketing management and agricultural
products, Structured organized markets-commodity exchange and produce exchange, Cash
market, Forward dealing, Exchange market, Speculative market, Channels of distribution for
consumer goods, Agricultural consumer goods and Agricultural raw materials.

IOIR Y& Td qfedT g X : MYd AU gde 3R Y Iars, Seaas |fed IR

IR Iare fafma F@e IR SRt @aeR fafvyg 9INIR, ¥eer IR SuyHiadT ATa & forg faavor afgemg
PYGRI ITFIEIT AT HUDII Hedl AT

Unit-4

Rural Market in India : Regulated market, Genesis of regulated market in India, Limitations in
present marketing regulation, Advantages and Limitations of regulated market, Organization of

regulated market, Future of regulated and regulated markets in India.
qRT A IO 9IOIR : ORI & A — FRfdd 9o 9Ra § g R @ d)esn, a9 faaes

Unit-5

Marketing of Farm Products : Packaging - Packing and Packaging, Packing material.
Transportation Advantages, Means of transport and Transportation cost. Grading and
Standardization - Meaning, Type, Criteria, Labeling and specification, storage, Warehousing,
Processing and Selling.

PN IART FT [JuoM : AIsT—wae iR U, o, I, S I Ao e o™, Jard &
ArH AR ATArETd AT | SR /AT gl gk — 1ed, UBR, HAle], ofdferT ud faRrdewor, dge
TfhaoT iR 953 |

Suggested Readings:
1. Marketing Management — Sontaka
2. Marketing Management — R.L. Vashney
3. Marketing Management — Bhadada & Porwal
4. Marketing Management — Jain J.K.




G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
M. Com. - IV Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards

Internal Max. Marks : 15 Main Exam Max. Marks : 85
Min. Pass Marks : 05 Min. Pass Marks : 28

Class / &&m Semester / 9a%x : M. COM./ 4. =f9 IV Semester

Subject Group / fava \qz : Marketing Group — D Optional / d&feus

Title of Subject : 404 - International Marketing

fawa &1 fifs : ARSI fagor

Particulars/fagor

Unit-1

International Marketing : Meaning, Scope, Nature and Significance. International
Marketing Environment - Internal and External Environment, International Market,
Orientation, Identification and Selection of foreign market, Functions and qualities of an
Export Manager.
JITRTSE fauor : 21ef &, Ui, Aecd SIARTEI JIoTR adTaRy — JMAR® Yd a8y
IIATERYT | ARSI IOIR, [l iR & =g+ 3R gRerd, srgedieror| v faia
gded & 0T IR B |

Unit-2

Export Organization : Meaning, affecting factors and types, Overseas Product
Development: It's concept and methods, pricing and its factors, Methods, of Pricing,
Price quotation.

i Ered : o, UWIfaa R dTel g IR TR, FHIUNY SR 934 : 5@
YR gd AT | Heg el ok g8@a gcd | gea MaRe @1 At gea [faer |

Unit-3

Direct Trading and Indirect Trading : Meaning and Methods, Methods of Payment in
international Marketing.
TIE AR AR el AR : ef iR fafded, iR aoiR # fra= &

YgfaT |

Unit-4

Export Credit : Meaning, Nature, Influencing factors and significance, Methods of
Export Credit, Export Credit and Finance in India. Risk in Export Trade, Role of the
Export Credit Guarantee Corporation of India Limited, The Export-Import Bank of
India.

fata g : eed ypfa 7@ iR ywifdd, &= aret sea afa arg o fafder | wkd
# frata arg iR ot | fafa amr & SiRew | fFafd 9/ TR SRAREE @
AT MRA &1 rard fafa 94 |

Unit-5

Export and Import Procedure : Documentation in foreign trade, Bilateral and
Multilateral Trade Agreements, Its meaning, objective, types and significance, SAARC,
Role of WTO in Foreign Trade.

fafa smara 9fdfey : faqeh =R # yuieRvn, fguefi vd agueia @R |\sic —
31, IGRYY, UBR, 3R AT | AU YRR THIRITEA it JSid IR (ATd),
el R 4 fdeq AUR |69 B IHDT |

Suggested Readings:
1. International Marketing — V.S. Rathore




G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
M. Com. - IV Semester Syllabus recommended by Board of Studies

Session : 2020-21 Onwards
Main Exam Max. Marks : 100

Min. Pass Marks : 40

Class / w&r Semester / @R : M. COM./ ws. 3 IV Semester

Subject Group / fava wqg : Marketing Group — D Compulsory / 3fferart
Title of Subject : 405 - Employment Oriented Project Worked
fawg @1 e : IREATSHT ASHIR Jeid IRIISTHT ST

Soa e T g1 i M fdengar aRaes s el &1 gof &= 2

Students have to complete their project work as per instructions given by the Department of
Higher Education.



G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
M. Com. - 1V Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards

Internal Max. Marks : 15 Main Exam Max. Marks : 85
Min. Pass Marks : 05 Min. Pass Marks : 28

Class / w&ar Semester / 99wex : M. COM./ . &\ IV Semester

Subject Group / fava |qs : Taxation Group — G Optional / d%feas

Title of Subject : 701 - Direct Tax in India

favg @1 iv® : R § UE B

Particulars/faa=or

Basic concepts and Definitions, Residential status and tax incidence. Exempted Income,
. Deemed Income, Clubbing of Income, Deductions under Section-80.

Unit- 1| s sremome vd aRameTe, fiara e Td ax <1fie, evad I, AT gd o,
M BT A, TRT 80 &I Helad |

Computation of Tax Liabilities of Individual . Taxation on Agriculture Income.

Unit -2 Ifdd b B ST BT 0T Efﬁ 3T R BRR

Assessment of Tax and Return of Income Tax, Types of Assessment.

Unit-3 | & fefkor vg oma av @ Ravol, e FERT @ geR

Advance payment of tax, Tad Deduction at Source, Penalties and Prosecution, Refund of
excess payment.

Unit - 4 PR BT IR A, IS W TR B Bl Beldl, AdTuS Td AN | e Y=
& o |

Income Tax Authorities, Appeal and Revisions, Settlement of cases.

Unit-5 | s qarfie), sdier g gafiaR gaxoi &1 FoeT |

Suggested Readings:
1. Income Tax - Gupta & Ahuja 2. Income Tax - V.K. Singhania

3.Income Tax - R.K. Jain 4. Income Tax - S.C. Jain



G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
M. Com. - IV Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards

Internal Max. Marks : 15 Main Exam Max. Marks : 85
Min. Pass Marks : 05 Min. Pass Marks : 28

Class / w&r Semester / 99wex : M. COM./ . &\ IV Semester

Subject Group / fava |qs : Taxation Group — G Optional / d%feus

Title of Subject : 702 - Business Taxation

favg @1 iv® : TS R

Particulars/faazor

Unit-1

Computation of Income from Business and Profession, Assessment of Hindu Undivided

Family (H.U.F.) including tax liabilities.
AT T T W AR B AT, By AfawIioid uRaR &1 iR 9 a1 Afe,

Unit- 2

Assessment of firm and Association of Person. computation of Tax Liabilities.
BH Ud AT & TG BT BRIYRCT, BR TR DI IO,

Unit -3

Assessment of Companies, including tax computation

BN BT TUET Ffed BRI BT B LRy

Unit - 4

Assessment of Co-operative society, Charitable and other Trust including tax calculation
FEHR ARl BT B MR, guaref vd o/ U=Imar &1 o) MR &R B 7071

Unit-5

Double Taxation Relief, Assessment of Non-Residents

QBN BRIV B BE, AATRFAT BT B HeiRor

Suggested Readings:
1. Income Tax - Gupta & Ahuja

Income Tax - V.K. Singhania

2
3. Income Tax - R.K. Jain
4

Income Tax - S.C. Jain




G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce

M. Com. - 1V Semester Syllabus recommended by Board of Studies

Session : 2020-21 Onwards

Internal Max. Marks : 15 Main Exam Max. Marks : 85
Min. Pass Marks : 05 Min. Pass Marks : 28
Class / w&ar Semester / 99wex : M. COM./ 1. 34 IV Semester
Subject Group / fava |qs : Taxation Group — G Optional / d%feas
Title of Subject : 703 - Indirect Tax
favg @1 iv® : ST PR
Particulars/faazor
Unit-1 Concepts of Indirect Taxes, Basic conditions of Excise liability, Concept of goods,
Excisable goods, Manufacture, Manufacturer. Principles of Classification.
TP —1 JUIE PR DI ATURVI, IUTG Yo DI R T, AT B ARV, SaTe Yob I AT,
IATEH, IATEH, DRl BT RIgid |
Unit - 2 Valuation of Excisable goods, Definition of assessable value, Inclusion and exclusion
from assessable value, Concept of CENVAT (CENTtral Value Added Tax).
s —2 IATE Yo AT AT, TR ATT Jed B YRATT, FR AFT g § WA As Td g | J9de
(CENVAT ) &7 s/@eRon (=1 Hed afeid &) |
Unit - 3 Administrative set-up of central excise, registration of factory, declaration of goods
manufactured, Storage, Accounting and clearance of goods from factory.
oS —3 Bl IUE Yob BT THDI a1, HRET BT Goild, I Al DI HINON, SR, HRE
& AT BT @b Ud FRAR0T |
) Nature of customs duty, Types of customs duties, valuation for customs, duty,
Unit - 4 inclusion and exclusion, valuation under customs act, Procedures for import and
export under Custom Duty.
AT o @1 UGfa, AT Yo BT UBR, DA, A A< U9 e, AT Yo &
TR —4 | gl qeuie, W o @ ST ST Ud Rt @ BTy |
Unit - 5 Export incentives, Duty drawback, Powers of customs officers, penalties, onfiscation
of goods.
TPTE —5 i dicdTed, W91 Yob B BT, AT Podb AABIRAT BT wfaeqdl, 2R |

Suggested Readings:
1. Indirect Tax - V.S. Datey
2. Indirect Tax - Sakhlecha




Internal M
Min. P

G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
M. Com. - IV Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards
ax. Marks : 15 Main Exam Max. Marks : 85
ass Marks : 05 Min. Pass Marks : 28

Class / w&r Semester / 99wex : M. COM./ . &9 IV Semester
Subject Group / fava |qs : Taxation Group — G Optional / d%feus
Title of Subject : 704 - Sales & Service Tax

favg @1 iv® : faspg v darex

Particulars/fag=or

Unit-1

Central Sales Tax : Background, basic Definitions, Interstate sale, Persons liable to
pay CST, calculation of Sales, Turnover and CST, Examples and restrictions on CST,
Registration under CST.

YA Bg Saivardl fdd, A &R &1 o1, Sy f[dhg ox 31dd, s fdsy
PR R Yy, s [Iha HR & 3.l uSiia |

Unit- 2

Madhya Pradash (M.P.) Value Added Tax (VAT) : Introduction, Tax free goods,
Registration of Dealers. Computation of Taxable Turnover, Assessment, Procedure and
other provisions related with VAT.

T YW Hod aftia PR : URTY, IR A, fAhar BT Ui, aR AR erad @
o1, HR RO Ufshar Ud de ARl 3T YTae |

Unit -3

Payment and Recovery of VAT : Payment and Recovery of VAT Input Tax Rebate,
Authorities, Power and Duties, appeal and revision.

%mwwaﬁé’r dC T YA TG Il AT AR gL, eI aRd IR
BN — JIEBR UF beied il Ud YAfaR |

Unit - 4

Wealth Tax : Basic concept, definitions, Incidence of tax, Exempted wealth, deemed
wealth, Valuation of assets. Computation of Net wealth and wealth tax, Assessment
procedures, Penalties and prosecutlon Appeal and revision.

€ B : IR STALROMY, TRHIIY, FHRIUTT, BT &, AT AT &4, FRIfeaal &l
B, Y& &9 UG 99 B BI 0T, PR FEROT Uihan, sefevs vd |omy, srdied gd

RRIEEIN

Unit-5

Service Tax : Concept, Objectives, Features, Scope of Service Tax, Application and
Computation of Service Tax, other provision related with Service Tax.

: RN, IEQTY, TIT0l, HRATY HATAT BT &1, HdTDHR Dbl UM UG AN,
HATHR ¥ AHRIT 37T YTaer |

Suggested
1. VAT

2. Weal

3. Servi

Readings:
- Sakhlecha

th Tax - H.C. Mehrotra

ce Tax - Holani Ravi



G.S. College of Commerce & Economics (Autonomous)
South Civil Lines, Jabalpur (M.P.)
Department of Commerce
M. Com. - IV Semester Syllabus recommended by Board of Studies
Session : 2020-21 Onwards
Main Exam Max. Marks : 100
Min. Pass Marks : 40

Class / @& Semester / I#vex : M. COM./ wu. 3 IV Semester

Subject Group / fava wgg : Taxation Group — G Optional / d&feq®
Title of Subject : 705 - Employment Oriented Project Work
fwg @1 dfe : ASHIR T IRIISTT B

Soa e T g1 i M fdengar R st el &1 gof &= 2 |

Students have to complete their project work as per instructions given by the Department of
Higher Education.



